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Message from the Chairman

EERFE

In 2023, Shanghai Chicmax Cosmetic Co., Ltd. (the “Company”,
together with its subsidiaries, collectively known as “Chicmax”, the
“Group” or “We”) celebrated a remarkable milestone of over two
decades of development. Throughout the year, we have harnessed
advancements in our independent research and development (“R&D”),
executed a multi-brand matrix strategy, and upheld an unwavering
dedication on product quality. These efforts have enabled us to
seize the unique and golden opportunities presented by the rise of
Chinese domestic brands. Notably, brands within our portfolio have
demonstrated exceptional performance in their respective domains.
KANS, in particular, has emerged as a frontrunner in the domestic
beauty industry, achieving a significant gross merchandise volume
(the “GMV”) of RMB3.34 billion for the year. Its dominance was further
underscored by securing the top in the annual cosmetics brands
ranking and in the popular/domestic skincare brands ranking in 2023
in the Douyin e-commerce rankings. Even amidst our achievements,
we have remained conscientious of our duties as a responsible
cosmetics company. Beyond striving for excellence in product quality,
we have wholeheartedly embraced our environmental and social
responsibilities as well as integrated our sustainability strategy into
various aspects of our daily operations in our sustainability journey
throughout the past year.

Celebrating exquisite beauty with our customers

Over the past year, guided by our corporate value of “Innovation”, we
have leveraged two decades of research accomplishments, with an
annual investment exceeding RMB100 million in R&D. This concerted
effort has led to the successful independent development of a new
cyclic peptide, underscored our dedication to harnessing scientific
research for beauty. We have meanwhile engaged in introducing
multiple group standards for cosmetic raw materials, and are
committed to our “six-six” strategy to promote overall business growth
through six main competitive aspects and the planning of six major
sectors in order to support sustainable development of the Group.
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Orchestrating harmonious beauty with our environment

Amidst the rising popularity of clean beauty and eco-conscious
products among younger consumers, we have steadfastly introduced
a carefully curated selection of environmentally friendly refillable
products throughout the year. This proactive initiative has led to
reductions in plastic consumption. Moreover, we are proud to
announce that 95% of the new products from One Leaf and 100% of
the products from newpage now feature Forest Stewardship Council
(FSC®) certified paper packaging. On World Earth Day, our premiere
of the sustainability-themed short film “Harmonizing with Nature
for Greener Beauty” (EEAFEEE, EEEBFIRIR)) garnered
coverage from over ten media outlets. We have also taken significant
steps towards sustainability by transitioning our operational facilities
to cleaner energy sources, generating nearly 4 million kWh of solar
photovoltaic power during the Reporting Period.

Weaving transformative beauty with our employees

As a leader in the domestic cosmetics industry, we hold firm to the
belief that “diversity” is the essence of true transformative beauty. As
of the end of 2023, we are pleased to announce that 71% of our team
comprises women, with female representation in senior management
standing at 40%. Furthermore, we are dedicated to supporting
working mothers by offering amenities such as lactation rooms in our
workplace.

Sustaining caring beauty with our community

Our dedication reaches beyond the pursuit of beauty; we also place a
strong emphasis on community growth, with a focus on safeguarding
children and families, nurturing community care as well as promoting
environmental awareness. This fiscal year, our charitable donations
amounted to approximately RMB2.5 million. Notably, since 2021,
we have established the “Baby Elephant Special Fund” and initiated
the “Seeds of Love” campaign, providing targeted assistance to 10
underprivileged students with hygiene products and financial aid.
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Message from the Chairman
EE=ZKT@E

We firmly believe that sustainability is not a destination but an ongoing
journey of driving progress and innovation for a cosmetics company.
We would like this take this opportunity to extend our heartfelt
appreciation to all of our stakeholders for their unwavering support
and dedication. As we move forward, we will continue our unwavering
commitment to advancing sustainability, enhancing our international
research capabilities, expanding our business presence, and boosting
brand recognition. We are dedicated to promoting the Chinese brand
to the world as we aspire to become a world-class cosmetics group.

Lyu Yixiong

Chairman of the Board, Executive Director and Chief Executive Officer
i PR D AR AR

Shanghai Chicmax Cosmetic Co., Ltd.

Shanghai, the PRC
April 2024
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PURPOSE OF THE REPORT

The Group is pleased to present its second Environmental, Social and
Governance (“ESG”) Report (the “Report”). The purpose of this Report
is to provide stakeholders with an understanding of the Group’s
strategy, approach, measures and performance.

REPORTING SCOPE AND PERIOD

Unless otherwise stated, the reporting scope includes the locations
where we operate our core businesses for the period from 1 January
2023 to 31 December 2023 (the “Reporting Period”), covering the
offices, R&D centres and factories in Shanghai in the People’s
Republic of China (the “PRC”) and overseas, which is consistent
with the reporting scope of our annual report. The reporting scope
is determined according to the corresponding materiality of each
business segment to our business and operations, as well as the
sustainability impact.

REPORTING STANDARDS

The Report is prepared in accordance with the latest disclosure
requirements of the Environmental, Social and Governance Reporting
Guide (the “ESG Reporting Guide”) as set out in Appendix C2 to
the Rules Governing the Listing of Securities issued by The Stock
Exchange of Hong Kong Limited (the “HKEX”).
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About the Report
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REPORTING PRINCIPLES

The Group has adhered to the reporting principles outlined in HKEX's
ESG Reporting Guide in the course of this Report’s preparation, which
include “materiality”, “quantitative”, “balance” and “consistency”. The

following is the Group’s specific application of the reporting principles.

Reporting

Principles

HREEL

Description
55

B REERNNABER -

The Group’s Application
REE R ER

Materiality The Report should cover ESG issues that are The Group identifies and evaluates the
sufficiently important to the Group’s investors importance of sustainability issues relevant
and other stakeholders. to us through stakeholder engagement and

materiality assessment, thereby determining
the scope covered in the Report. For details
on our stakeholder engagement and materiality
assessment processes, please refer to the
sections headed “Stakeholder Engagement”
and “Materiality Assessment”.

BEM ARERBEHREBIREERAMBOEEE AEEFEBFMHELENEEEST - BRI KT

Quantitative

ERFENRE HEMERER-

Key performance indicators (“KPIs”) disclosed
in the Report need to be measurable.

HEAKEERNAIFEERZENEEN @ (¢
METARETRENGE - FRARMOFOE
SEMEZEFENFARE  F2HF0NE
SE|MIEREDN | EE -

This Report discloses quantitative environmental
and social KPIs to assist stakeholders in
understanding our sustainability performance.

1k R EPTIRE VARG DIEIRR A TAEE - R ERBE (NIRRT I AR ERUER
LA RS & B AR B PV AT AR R R R -
Balance The Report should provide an unbiased picture Both our positive and negative performance
of the Group’s sustainability performance, are disclosed in the Report to showcase
avoiding selections, omissions, or presentation the Group’s sustainability performance in an
formats that may inappropriately influence a unbiased manner.
decision or judgment by the report reader.
T ARERENB T FEEWMAEENAFEERE AREFRBTRMEMMEBENRE - B R

Consistency

—

KRB BRTEE TR R EEERRLHE
HEE  BREEHRBA -

The Group should use consistent
methodologies in the Report to allow for
meaningful comparisons of ESG data over time.
REBERARERA - BORERTHE - <
BB B REABIBEBEEFAEERRMLER -

Mttt RRAEENAFEERRE

Unless otherwise stated, we have used
consistent methodologies to compile the data
presented in the Report.

REAZAIN - HPERA Bt A RE R
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§) | Shanghai Chicmax Cosmetic Co., Ltd. /& E={tAk @D AR AT



ACCESS TO THE REPORT

This Report has been prepared in both English and Chinese and is
available on the HKEX's website www.hkex.com.hk and the Group’s
website at www.chicmaxgroup.com. In case of any discrepancies, the
Chinese version shall prevail.

YOUR FEEDBACK

Feedback from all of our stakeholders helps us optimize our ESG
management approach and performance, and enables us to address
their concerns. We welcome your thoughts and opinions on this
Report or our sustainability performance, which can be emailed to
ir@kans.cn.

About the Report
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About Chicmax
BN L3xE

COMPANY OVERVIEW

We are an R&D-driven leader in the multi-brand cosmetics industry,
specializing in the R&D, manufacturing and sales of skincare and
maternity and childcare products.

As a premier Chinese domestic cosmetics company, our unwavering
vision is “To be a world-class influential cosmetics company that
makes popular products enjoyed by consumers around the world”.
Our focus lies in developing and launching a variety of innovative
cosmetics and new brands, as we continually refine and expand our
product portfolio to meet the evolving needs of consumers, ultimately
creating sustainable value for stakeholders.

With an over 20-year history, Chicmax has cultivated solid
independent R&D capabilities and garnered valuable experience in
multi-brand development and operations within China’s cosmetics
industry, with profound dual R&D capabilities and talents, combined
with an extensive and dynamic sales and distribution network. Our
dedication to continuous innovation in marketing strategies, robust
brand power, exceptional supply chain management, and our
experienced team has enabled us to successfully create a diverse
array of popular cosmetics brands, including multiple well-known
brands such as KANS, One Leaf and Baby Elephant.
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About Chicmax
B 3£

OUR BRAND PORTFOLIO &Y &1

skin care maternity and childcare toiletries
2l (S22t b al
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KANS #=XR ’}mwmw SR

ONE LEAF —MHF aehg —H-FiEP
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KANS One Leaf Baby Elephant
BR —EF A& )5
A technology-empowered anti-aging Maintaining youthful self-healing A professional maternal and infant
product with a focus on Asian women ability skincare brand
skin beauty o . . - N
e . EEFEERN i FEHENERGEEER
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5
2 |5 T
2 »':K 3 v
d
newpage ARMIYO 2032
newpage —F ff 1@? @ Technology-derived plant extracts, effective
Skincare brand aimed for sensitive A professional skincare brand targeting hair care
skins of new-borns and children sensitive skin Specializing in scalp care
I REHBANES @S Y BRI EEEE R RHRIEEE ThRGESE
B SR IR B E
¢8>
KY(A
B0 101 401
R mi=loly
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KYOCA asnami
By ZHE
A toiletries brand specializing in hair A professional functional brand for
strengthening maternity skincare
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About Chicmax
A 3

OUR CULTURE {321t

Our vision is to be a world-class influential cosmetics company that makes popular
OUR VISION .
ﬁﬂaﬁ E’JEEE @ products enjoyed by consumers around the world.
N oA ST~ N = = L [} = a5 TN = =% =
T HMHBEREM —FKEARBLE NN R RE  MEREEEEENER °

OUR VALU ES ® Diversity, Optimism, Innovation, Legacy
BFEE | zn %8 a ws

OUR CULTL!RE ® Because We Love
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About Chicmax
A 3

OUR BUSINESS MILESTONES H M E£iEERE

2016

* One Leaf became the top facial

2002

CEO Mr. Lyu Yixiong started
business in the cosmetics industry
in Shanghai

BRENTE aSBEERBE LE
WEetmiTH

2003

founded

2015

e Baby Elephant, a brand focusing on maternity and
childcare products, was launched
HEEIGRERERMBAE R

e KANS became the leading brand of domestic cosmetics

Our fundamental research
overseas R&D center was set up
P SZFERE R B SN B L

products
mask brand in China by market

shares
—EFRATETISHEE —H
R G2

2018

Chicmax Science and Technology Park
(Zhongyi Daily Chemical) (E=RHEE (FIHE
{t)) started its operations

EEMER (PR FKES

2021

KANS became an official partner to the Chinese
national swimming team (1 B B jiF kB B 5 & 1B

F ), making KANS' domestic brand image deeply
rooted in people’s hearts

BRRABTEBRFIDXSEE FEERNY  BERNEE
B RRAAD

2022

e Officially listed on the HKEX, adding strong
momentum to our development
EARERP LT - REBERIERE KRB

e Solidified the leading position of our three major
brands, while expanding our brand matrix by
developing new brands
%Eﬁi%hﬁ*ﬁ/m@iﬁg B mE
pea

ST & g
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Bt B AR

¢ |ndependent R&D was started
Fish B E

e The cosmetic brand, KANS, was

The construction of the first

industrial park commenced

BETXERMRE T EZ

2014

launched

FERRBBERNBE G RIS

2019

The plant overseas commenced operations
NI RRIRE

Baby Elephant became the top domestic
maternity and childcare brand in China by
market shares

%I@//\%ESZZ%* BmSHEE - NEREERE
AR

2020

One Leaf, a brand focusing on
botanical skincare products, was

e Chicmax Science and Technology Park was
chosen as a” Teaching Base” by the National
Medical Products Administration Institute of

Executive Development

MR ERBEREE RS TUEE [ B A

G00¢

HHETEYESERRE —EF

2023

e Our Company was renamed as _t/& FEbALR

& B R A 7], and converted into a joint stock
company with limited liability
BEALBEEHRRNDBRAT - WekHl AR
E=TEYNG|

¢ KANS ranked first in the annual cosmetics

brands ranking and in the popular/domestic
skincare brands ranking in 2023 in the Douyin
e-commerce rankings
BRAENZEEHHTEP2023FEMREFES
ﬁj%%f C2023F AT BEEEEREEEY R
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Sustainability Accreditations
B RARE

A
YOUNG100
FEBNARIE
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2023 Excellent Cases of ESG
Environmental Protection in the

AX

IPIRERH"

2022 - ESG Brand of YOUNG 100

FE N MIE2022 - ESGmIR)

Flavors, Fragrances and Cosmetics
PaiDong (&)

Industry (2023 & ¥ BB LmITH
ESGIRIEREBFEHA)
China Association of Fragrance Flavour
and Cosmetic Industries

—

YOUNG 1004 [E /& 1 #2022
- ESG @&
EE

2023 R ERBLAmITE
ESGRIZEREEFT RN
TEEHERLRRIERBS

128

REJ
2023 cls.cn Zhiyuan Award -
ESG Vanguard Award
(2023 BBkt BUR #E - ESG L #52R)

2 -

EDGE AWARDS Global Innovation

- EEESGAIN D)

cls.cn
TMTPost
2023 Bf Btk Bhim iE EDGE AWARDS 2 Bk 8] #7132
- ESGcizE - FEESGARIH ¥
BBt AL SRR RS

12

Selection - Annual ESG Innovation
Enterprise (EDGE AWARDS & R A 37

The 8th Annual ZhiTong Financial

Influential Brands (YOUNG1005% & Listed Company Selection - Best ESG
Company Award (EN\EEBHE LT

NEFHE - RIEESGAAE)
ZhiTong Financial

ENERBHE LT AR
S8 - RIEESGATR
BRI

P
TRRBETE

) .

“Sustainable Collision with Personal
Care” Cosmetics Sustainability Forum
- Sustainable Practitioner
([T g A A B R IE et m
A ERE - SERTE)

Jumeili
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Sustainability Accreditations
AR SRR

? ? 2

Corporate Social Responsibility The 2023 Excellence Award for Outstanding Case of New Domestic
Pioneer Award ((t @& F5%# A%) Outstanding Enterprises (2023%%%¢ Brand Innovation for the year of 2023
The 12nd Philanthropy Festival FEBRELEAE) (2023 FEFEE mERIFESEH)

Jiemian News Boao Forum for Entrepreneurs
HEEEEBERE 0BERERFEHRELERR 2023 FEHEEmEAIFESEN
FT+ZBRmE REE PRI EREERE

U W 2022 EI B ULEE & SR FHARRE
& SEELH LN
' | EBEERBBRHARER
= 4 ——— sk ko kk

wERE

Chilia o Elt. 4%

Q % %

InnoCosme Ingredient Award - Tiracle Annual Beauty Product Innovation National Business Science and
Pro (InnoCosme>=#E[F Rl 4€ —Tiracle Achiever Award Technology Innovation
Pro) (FEEREMRAIFTARE ) Enterprise Award
innocosme award Committee 2023 WWD CHINA HONORS (ZEEER AR T

China Cosmetics

InnoCosme 212 E 514 — Tiracle Pro FEEXTEMAFARER 2EIEERHR A BB
nnocosme award /A% & 2023 WWD CHINA HONORS b Btk
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Sustainability Accreditations
A FFEERAE

A |
d B
LR ERREEREARAT o\

5 5% ERRR
PGB 3 Top10

AOBBRES

| @ 2 g =~
¥ ¥ P
Amazing Chinese Ingredients “Top 2023 Personal Care Industry - The 2023 Whale Tide Award -
10 Chinese Innovative Ingredients” Ringier Technology Innovation Annual Value Growth Award
Award (7 TR B2 [ Bl &l Rk Award (Award Categories: 2023 - FERANREMBERE
Top10]%8) Functional Ingredients) Blue Whale Finance
Chunlei Society (FE4t) (2023 FAANEERITE —
IR R T RIFT 2 (ThaR M ECRIEER) )
Ringier Trade Media Ltd
TR RS 2023 FAAEEMITE — 2023 R - FEHRARREEE
[P EIRIH R R Top10] 2 AR LT RIEN 28 (UL BRI EER)) BRI
Bt BRI T HEEE

14 | Shanghai Chicmax Cosmetic Co., Ltd. 8 FZE(Lit SRR A7)



2023 Sustainability Performance Highlights
-_=F = = fﬁr—.l-j: mE?’S%E%%IEJLM“E

Pursuing Beauty with the Environment S218 35 —#B & =

Climate Resilience i Greenhouse Gas Emissions

Over 40 000 square feet of solar panels, generatmg Total greenhouse gas (‘GHG”)
(Scope 1 and 2) emission intensity

| 28%

nearly 4 mMillioN kwh of electricity

RIRIEE D BERETEK

astmata A4 BT 7 Rexmesiim . @RS RMBE RS HETE

2xrd008TRRE i 28%

Non-hazardous Waste Packaging Materials
Non-hazardous waste generation intensity Packaging materials consumption intensity

| 13% | 24%

BEBEY B

BEBRRNELETE BERMEERERR

| 13% | 24%
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2023 Sustainability Performance Highlights
R _FEARELERRERE

Pursuing Beauty with Customers Ei% F —i#B5# &
Product Quality Innovation and R&D Supply Chain Management
Established Granted Engaged a total of 77major suppliers
1 1 group standards 1 8 patents during the | during the Reporting Period
1 national standard et Hered
EREE § FERE A § e
| | R4 BRI § RBEEREE
11 mmpme | 18 | 77 xx4tm%
1 mmzme |
=

v= ? ?
o= ] e
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2023 Sustainability Performance Highlights
—ECFEANEERRERE

Pursuing Beauty with Employees 28 T — {B %

i
i

Diversity and Inclusion
A total of

1 ,883 employees

ZukitwEt Training and Development

#B Employee average training hour

1,883%a1 | 6.34

090

§ YRR
%ﬂmﬂ | B T s IR8

6.34 s

Percentage of female employees

71% 4?95

L B Tk
71%

i)

Pursuing Beauty with the Community 824t & — 8% 3%

Charitable Donations Volunteering Hours
A total of approximately Contribution of

2.5 million RMB of charitable donations over 500 nours of

volunteer service hours

HE AN | BT
A § A
250z wnz=ms § F8 38 500 105 TR

2 &
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Our Management Approach to Sustainability

KPR A IS B REE L &

SUSTAINABILITY STRATEGY

Upholding our corporate vision “To be a world-class influential
cosmetics company that makes popular products enjoyed
by consumers around the world”, we do our best to empower
customers to express their beauty in diverse ways and styles, while
integrating sustainability into every aspect of our business operations.
Our sustainability strategy, as illustrated in the diagram below, is built
on four strategic pillars with specific targets and goals that guide us in
our pursuit of the beauty of sustainability:

] F55 4 B R R B

AEMH-—RERRELEINCHARAT -
ERRHBEEEEMNER IWLERS - B8
BENREPUTENTR - TRANERERRE
CHENRE - TR EERBARPIRER
BET BREAETARERRERE (WTEAR
) AMKRBE TR AR - BUS KB E
MEBR  FEIBRMERABEZE

Our Sustainability Strategies

AR R R

Our vision

TR

consumers around the world.

Strategic pillars A sy

To be a world-class influential cosmetics company that makes popular products enjoyed by

MR ARBEZENNMRAT  MEEEEEEENER °

Pursuing Beauty with Pursuing Beauty with

RHE S E

Goals and targets*
B iz

*For our green targets, please refer to the section headed “Pursuing Beauty with the Environment

with Customers

HRER—-EE#X

To drive innovation and
advance R&D,
champion the cause of
clean beauty, and
strengthen supply chain
management capabili-
ties while improving the
quality of our products

(R AT M EE - 18

BWEXR - R
FEREIREE ) RE M
5E

To create a workplace
that is inclusive, equal
and safe, while inspiring
our employees to
embody the spirit of
legacy
TEZ T HE - F
EMNL 2R TIER
% 5|REE THE

(EES T

the Environment

ERE-EEX

To leverage green
beauty by enhancing
climate resilience and
establishing a
low-carbon operation-
al model

RITRIREEZS -
B R EE
A EEXEERRF

" of the Report.

the Community

HEE-BEX

To shoulder corporate
social responsibility
and drive positive
changes in the
communities we serve

BROEUHRR
fF - BB
g

CEREBEPERERE BRHARE [HRE HEEX]) 25

With a corporate culture deeply rooted in the spirit of “Because We
Love”, we have embarked on a sustainable journey of beautification
alongside our customers, employees, environment and community,
with an aim of creating a more beautiful and better world.

KEAAREEINEE L HMCHARAR
F-BI BRENRHMENAFEZXKE 5
FEWEEER  EXFHER -
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Our Management Approach to Sustainability

SUSTAINABILITY GOVERNANCE

Robust sustainable governance is key to driving the sustainable
growth of the Group. The Board of Directors of the Group (the
“Board”) has the overall responsibility for our sustainability strategy
and reporting. Through our ESG Working Group, the Board provides
oversight of our sustainability issues (including but not limited to our
sustainability-related management approach, strategy, and initiatives),
with an emphasis on the Group’s long-term development and
positioning. The Board regularly discusses and evaluates the Group’s
sustainability-related risks.

Our ESG Working Group is delegated by the Board and consists of
management executives from core functional departments. With the
support of core functional departments, our ESG Working Group
assists the Board in planning and implementing sustainability issues
and advises the Board through regular meetings on matters including
but not limited to the following:

° Formulating and reviewing the Group’s sustainability strategy
and management approach, priorities, metrics and targets;

° Identifying, evaluating, prioritizing and managing material
sustainability-related risks (including but not limited to climate-
related risks and environmental and social risks of the supply
chainy);

° Monitoring and reviewing the implementation of sustainability
policies and measures;

° Monitoring and reviewing performance and progress against
sustainability metrics and targets;

° Ensuring effective implementation of sustainability strategy and
measures by functional departments and business units; and

° Coordinating sustainability duties and preparing an annual ESG
report on its activities for the Board’s approval.

BRI ERREEE &

AEFESREER

BROTBERRTEARDAEETHERR
mEs - AEEEFE (EFE)) HAREY
THEREARRERAELBEL  LEBR
5 HEREATHIMAEEERTRERRS
B ERERMGTHEERENEE -
SR RN - TEEAEENERYRE R -
EFENTERTRATEAEENTRERR
A -

BAMERE HehEaIF ) EEEEE X
T E8THROBEEMPANEEASR - EROB
REBFIMXEF T RE -  HERERTIF) AR
EEgRTEHER  WYHESSHDUHESR
REENRELER YREZTSRHEBERERE
BARNATEIHNEE

o BIERBAAEENAFERRERNLE
ErEt - BEEE  BERER

o FER - RHE - BRYEI REIR R AR AE S
EEBNERRER (2 ETRNRIEEE
[ IA B g e S 0 IR IR I it R AR )

© EERBHTHEREREREROER
R

s REUKEZREMEEERERERRIR
MRALEE

o  HERBAEEMPNEBEMINERTAFE
BRI R

s MBUREAZRIE REEBRUFE
B -HEehkERRE  HEFSHAE -
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Our Management Approach to Sustainability
IR AT ERREE I

Sustainability Governance Structure
AHERREERRE

The Board
=3

ESG Working Group
R g RERIENE

ESG-related Functional Departments
R - ftE RE B AE ERPT
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Our Management Approach to Sustainability

ESG RISK MANAGEMENT

The Group’s ESG Working Group is appointed by the Board and
is responsible for managing and overseeing the Group’s ESG risk
management activities, while the Board retains ultimate responsibility
for overseeing the Group’s ESG risk management. Our ESG risk
management process primarily consists of the following four steps:

ESG Risk Management Process
BRI HERERARERRE

1. Identification

1. @5l

B AFEEREIREH &

R HERERRRERE

REENRE He@kBalEMAESESR
k- BEERREEAEENRE HERER
R EIRES  MEFSREEEAEERE -
tERERR QEEE'\JEE*Z&EE\E o WIHRIE
e kErRBRERREETERS A THED
5

é:/ We identify ESG risks (including climate-related risks and environmental and social risks along the supply

chain) relevant to the Group’s business by referencing the latest market and industry trends.

BIEB2ERH TS RITEBY - BRAAKEEBNIRE LB RERRAR (BREETRNRIHERH

BB IA R SRR IR B RAL &R o

Vg 2. Assessment

2. 7
We assess the potential impacts and likelihood of the ESG risks.

BMEHEIRE g RERRRMNBIEFE NN

3. Prioritization
—— 3. BRI

(®)
[ﬁr/f We prioritize the level of risks by assessing the potential impact and likelihood of occurrence of material

ESG risks.

HPBBFHEERRE  HEREANEBEEFE N AN RN - HHEEBKFETEEF

4. Mitigation
=g
Our ESG Working Group assists the Board in managing and monitoring identified sustainability risks,
£ﬁ9ﬂ1 developing corresponding mitigation measures, and regularly presenting ESG risk assessment reports to
rlo_I| E% the Board. As part of its oversight responsibility, the Board conducts regular reviews of the effectiveness

of control measures and provides relevant suggestions as necessary.

BANRE e RERTE VAR EESERTERD

TWEMRESTSRERE  HENEARFEERE
VAR - AN R IR AR IR o

For further details on our corporate governance and risk management
approach, please refer to the section headed “Corporate Governance
Report” of our annual report.

EREEEREIN 30 EF

LA 2.

B AR AR A R ER %‘JE*HJ’EE‘JF’E%%EE '
@ ADAE %‘J El}jﬁ

BERCEXERNAREEDHNE-FTFE &
SHEERS [ DEE RS & -
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Our Management Approach to Sustainability
T A AR R E T &

STAKEHOLDER ENGAGEMENT FhE&ESHE

We engage with stakeholders through multiple communication BMAZEEBRBERFMELS - & T HF
channels to understand their expectations and key concerns, and TIHEMEZMEETERE - WHEREEAMPIR
actively respond to their expectations. This provides us with guidance HZ ERRMARTS A FESRERE LT

for refining our sustainability strategies and policies. RHER -
Stakeholder type Communication channels
R EER BB
Employees ° Intranet and internal ° Meetings
BT communication systems o
090 WA S A B R4 . Employee activities
%ﬂﬂ o Training courses BIES
HAIERAE
o Performance appraisals
PERETh
Consumers and Clients ° Corporate ° Customer service hotline
HEBEEREP communication and B P RIGEER
r) company website . Satisfaction surveys
AN O 5B R A 7835 WEERS
o Social media platforms
HXIEET A
Business Partners and o On-site inspections ° Joint projects
o) Suppliers B E R &1EIEE
fgﬁf EEBMERMERS . Supplier screening and
assessments
IR 5 M aT h
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Our Management Approach to Sustainability
IR ERREE T

Stakeholder type Communication channels
B EER - 323K
Shareholders and Investors ° Annual general meeting ° Investor presentations
RERIREE BERE REEER
° Financial statements, o Roadshows
announcements and 2
,_|‘£| communications o Investor summits
@) MiEHE  AEMAR RAEES
° Corporate

communications and
company website

1 EE A R A R,
Government, Regulatory o Collaboration project ° Seminars and workshops
foX o) Bodies and Industry &S1EIER gk IES
TOE;I Associations ° Working committees and Interviews
) B EEMBRITEAS consultations & ik
THEEZEEE NEH
Media o Corporate ° Feedback and responses
1Hag communications and to media inquiries
q|)> company website BEREOEEESH
) 1 E A R A R4,
° Interviews
Community and Social Welfare e Corporate o Community activities
Organizations communications and #[REED
m HERLEEE company website o Joint projects
o9 DEBRARA AEH &R
o Social media platforms

HRREF &
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Our Management Approach to Sustainability

R AR EEREIE

MATERIALITY ASSESSMENT

The Group has conducted a materiality assessment on sustainability
issues with the assistance of an independent third- party sustainability
consultant. To determine sustainability issues that are the most
relevant to the Group’s business and our stakeholders, we have
conducted identification, prioritization and validation in our process,
which underpins the preparation of the Report.

The key steps of the materiality assessment are as follows:

EEMESH

AEBEEBYF = NHAKEERBERNHHT
HARBRREABETTEEUDN - ZBREE
AR REEABT RRE  NEEEY
AEBEXBRENERARNAIFERREE
R T ARESAREE TER -

NTREBEEITHNEZFSE

Step 1: Identification
F15 L Bl

Step 2: Prioritization
%28 BIR¥F

Step 3: Validation
F3F  BE

Based on the ESG Reporting Guide,
the latest sustainability and industry
trends and peer benchmarking, we
have identified 27 sustainability issues
that are relevant to the Group.

RIBCGRE - B RERREES) -
R AFERRRTEBBARRITE
% HMEAH RAREE AR 27
ERFEERZE -

The materiality matrix below outlines the relative importance of 27

We have engaged our stakeholders
including our management and
external stakeholders through online
questionnaires, from which they are
invited to rate the relative importance
of each sustainability issue. The
issues have been prioritized and
plotted on a materiality matrix based
on the results of the importance
ratings.

HifRBE RS RAE RO EBR -
BEAEEEERERINFOE - BB
P8 S A AR EAENEEEE
MHETTRI D - RIRREB2MUFN DL
YEEETH Y SRS EMERE -

The Board, with the assistance of the
ESG Working Group, has reviewed
and confirmed the results of the
materiality assessment, including

the priority and importance of the
identified sustainability issues.

EFEEAERE  HERERTHENEN
BB T EERL AR RERE DA
R - ERAHERAHERRBENER
BIFRBREERE -

NTHERMERRR T27EAFEERZRY

sustainability issues to the Group’s business and stakeholders.
The most material issue lies in the first tier of the matrix, while the
relatively less material issues are listed in the third tier. Emerging
issues of increasing importance are situated in the second tier of
the matrix. 16 issues in the first tier of the matrix are deemed the
most material issues this year. This Report will address and report
on the performance and progress related to these material issues
and prioritize them for long-term operation, with corresponding
sustainability strategies in place.

24

AEBEBRBNENERZEE  SEENFEE
UREESE-ER  BARENZEINE=E
Ao MAUZRE —EBRMAISERERE R E
B o (IRNEE —ERN16ERERNFEER
EZNHRERHE  AMERERESZHTER
Ml 22 @R R BEANZBARNRRIER -
YR EAEL T ERZZTHB ARG ERESN
AR B R RRS -
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Our Management Approach to Sustainability
IR ERREE T

Materiality Matrix & 2 14 55

=

b *12 g 1819
5 o 14 11 ®17
T 23,24
e 25 .20010
2 ®13
g 027 °*°6 e
o, ®3
2 o4 ® 21
%W o2 °3 st tier
5\% ® 15 B
94:%1 e 5 ® 2
8«
S
e
Q 2nd tier
£ Y E-ER
e 1
= . e 16
g 3rd tier
3 E=ER
Lower BRIK Higher &=

Importance to the Group ¥4 B E E A

Importance to stakeholders is determined by external stakeholders ‘rating of the material issues in terms of their importance to the society/environment
and their relevance to us.

HEMENEZHRIMNIFOEREEEREEHLE RENE L REBERFNBBUENTOMETE -
Importance to business continuity and development is determined by internal stakeholders’ rating of the likelihood and level of potential impact of the
issues affecting the Group’s business continuity and development.

HEBERUENBRNBBZUEBAPNEH Y EAEEEBEREMBRNEENATRERECYRRENTHMEE
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Our Management Approach to Sustainability
T A AR R E T &

Pursuing Beauty with Pursuing Beauty Pursuing Beauty Pursuing Beauty with
the Environment with Employees with Customers the Community
ERIRIR — B R EHET —@BE HES—BEX B E— SR

1. Air emissions 10. Employee benefits 16. Animal rights and welfare 27. Community

& SRBE AR EERA )Y B investment and
lIbei

2. Waste 11. Equal opportunities, 17. Clean beauty ?f@;eglg&gm

REZEY) diversity and HFER o

anti-discrimination
FE#E 2k RERK

3. Carbon emissions 12. Occupational health 18. Ingredient transparency
and energy and safety and traceability
RHE AR N B BEREREZE B 15 5 BA A0 AT 3B M 1
4. Water resources 13. Employee development 19. Product quality and safety
management and training EREERTE
IKERE R B TR R&E
5. Ecology and 14. Employment compliance 20.R&D and innovation
biodiversity EfRaHRT it 2% K Bl
HFREIRIB R EY SR
6. Environmentally 15. Social risks of the 21. Customer service
friendly products supply chain B AR
IRIR R T E o HRE SR A & A bR
7. Climate resilience 22. Customer communication
RIREE 7 BEER
8. Green procurement 23. Intellectual property
R rights management
FBEEE R
9. Environmental risks of 24. Data protection and
the supply chain cybersecurity
HESE R IR R FIBREEBERL S
25. Responsible advertising
and labelling
BEERERER
26. Anti-corruption
k&S
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Pursuing Beauty with Customers

/ S H }5 E—"‘n’“ %

Target: Most material issues covered in this chapter:
BE: AERENREEE !

To drive innovation and advance R&D, champion the cause
of clean beauty, and strengthen supply chain management
capabilities while improving the quality of our products

— Clean beauty
— Ingredient transparency and traceability
— Product quality and safety

— R&D and innovation

— Customer service

— Intellectual property rights management

— Data protection and cybersecurity

— Responsible advertising and labelling

— Anti-corruption

RAERIF RE - BEAFRE  BAHEREEE I RER

i
N
flo

- MRER
- A ERMTEPE

-EmBEERRE
- BR 3 K AllET

- EER%

- M EEERE

- BER

A TS

HX/\V

-BEEEEREHR

- k&85

The Group upholds the core values of “innovation” and “diversity”,
dedicating efforts to promote innovation and R&D. Our commitment
to innovation and diverse integrated brand-building business model is
demonstrated through our unique brand portfolio, strong independent
R&D capabilities, and the implementation of new product development
and technologies. We are dedicated to continuous R&D, upgrading
existing products, developing new products, and ensuring the
sustainability of our business, in order to help global consumers
pursue natural and clean beauty.

We are committed to complying with relevant laws and regulations'
related to our products and services in our business operations.
During the Reporting Period, the Group was not aware of any material

ZJSEI%EK%’Z [BIFT IR [Z LI ERESE
C B (R AT R AR o R E T LM B R
iﬂA CRAKH B EEEE S RS ERME
KEBAMTEOER - BEHYEIR T RMEIFREE
RETMHES RIBEZRZBER - R - &M
2HLMRAME S - TEHHALRBEER
FMEFER UWEREENARELER  #82
HHEBEERZARRBALFHNEAELE -

BRBONERTLSERRPETERRMRERD
EmERBBERERER - RWEHE - A%
lﬁK%ﬂ%fﬂﬂlﬂiéﬁﬁE@F%&HE%E’U@%

non-compliance with applicable laws and regulations relating to ZE - EE  EERMMETESHIEMNERE
health and safety, advertising, labelling and privacy matters relating to @&%ﬁ@ﬂﬁ’\]ﬁﬁ‘\a)

products and services.

1 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of product responsibility-related laws and regulations

significant to the Group’s business operations.

BHYAKEXBEEAEAYENERRTRMARER - F2HARE [ EREARRERIIR]I
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Pursuing Beauty with Customers
RES— R

Innovation and R&D &Il & B 2

As a pioneer among Chinese domestic cosmetic companies, we started R&D in

2003 and have since insisted on independent product development. We actively
cooperate with academic institutions, research centres and industry associations
both in the PRC and overseas to strengthen our innovative achievements and
bring high-quality innovative products to consumers.

ERBEEMBARINEEE - BMHN2003FFBETHET RFERN B EH
oo B BRG] AINEEBIEE ARPORTERSEE/NESIE
TEFRILRIFTR - HEREEESRELGRFER -

During the Reporting Period, we were honored to have been recognized for
establishing a Skincare Functional Ingredient Joint Research and Development
Centre (EEINALELIEESTTZF L) with Shanghai Jiao Tong University to ;
embark on innovative endeavours in fields such as biomolecular design and plant ] JEURHEE & WE & oL
molecular modification. Additionally, we have been designated as a teaching base ] e e

for the Senior Training Academy of the National Medical Products Administration
and acknowledged as a Shanghai pilot patent enterprise by the Shanghai
Intellectual Property Administration and a High-tech Enterprise.

RBERH RPEPREERTRETBAZBETEEDERME SRR
D BEEMD TR BV FRGESAHETHNER - AN - BHABKAE
REMEBEERSRMESRANEEM WA LEBTARERERRAEN LEMSE
MDA RS RM R -
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R&D Experience
W EE B

The first Chinese domestic cosmetics
company to have a self-built overseas
R&D center
BXERSIMMERLNEECEEA
7

Over 20 years of expertise in R&D,
accumulated extensive experience
and formed a sound and stable R&D
system

HB20FNMBES - BRAREHK
B WHKTTE  BEMHEER

7 years of fundamental research
experience, enhancing our existing
products and develop new products
TEMEBRMELR  BORARME
REERRFAENER

R&D Infrastructure
T a B R

Dual R&D centers in Shanghai and
overseas, focusing on product
development and the application
of new technologies, as well as the
development of new ingredients and
technologies, and conduct fundamental
research activities and product
innovation
FEEERGINBELERMADL - BER
72E im [ 3 BT A R AR DA R B A 4 R
BArF e - ARETERREEE RE
an Bl

Equipped with advanced research
equipment and facilities

T 8 e HE R FT _R 8 I 28
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Pursuing Beauty with Customers

R — R

R&D Team
it 52 B

With an R&D team of approximately
200 staff members, gathering the
world’s leading research scientists and
young talents
#1200 A B0 BB BK
MERBRMEF AL
Having diverse backgrounds, including
expertise in biology, chemistry,
pharmacy and chemical engineering
BETRANEESS  BEEY 1t
2. EZBRBRTRE

Our core team has an average
experience of over 30 years and has
held key R&D positions at Procter &
Gamble (P&G) and Shiseido

O BRI BRBE30F - BEASE
2 (PRG) K& T3 BB

BEKELDN

Innovation Achievements

IR R

The successful independent
development of an exclusive ingredient
- the first new cyclic peptide, in
addition to our three major fundamental
research achievements, have received
multiple honors

BIhB FHETERRE - aR2HR
BR - ERESAEMIFARKR  KEZIE
As of 31December 2023, we
possessed approximately 200 patents,
including 34 invention patents
EHZE2023F 12831 H ' #AF L2008
HH - HERE3E34 HERAER

We have published 20 research papers
on exclusive patented ingredient
research in leading global journals
MBREFIBK D AR BRE KBTI E
F20BFMX

We have been a member of the
International Federation of Societies of
Cosmetic Chemists (IFSCC) since 2019
B2019F B —H RBIEbitmt BRE

WA EE S =2
il |

29



Pursuing Beauty with Customers
BE S —

Our innovative products enable us to remain at the forefront of the

Chinese domestic cosmetics industry. Our R&D Team closely monitors

the development of industry technology, as well as ingredient, formula,

and packaging development. We are devoted to creating high-quality

products that exceed consumer expectations and constantly strive

to improve product efficacy, quality, and environmental sustainability.

Below are some highlights of our R&D achievements:

30

TIRACLE Dual Strain Fermentation—the exclusive
patented core ingredient T/IRACLE, developed through dual
strain fermentation technology, targets genes that control
inflammation, aging and hydration functions. It can achieve anti-
aging, whitening and moisturizing effects, and has been used in
more than 500 products (including KANS products). We have
currently upgraded this proprietary core ingredient to TIRACLE
PRO.

AGSE - Activated Grape Seed Extract—using molecular
biology and in cooperation with Dr. Jeffry B. Stock, a professor
from the Department of Molecular Biology at Princeton
University, we have developed the new AGSE (Activated Grape
Seed Extract) plant extract, which can achieve skin hydration
and wrinkle reduction effects.

Artemisia Naphtha Oil—we forge a new path for the Artemisia
Naphtha Oil (artemisia naphtha extract) in the field of ARMIYO’s
cosmetic products, focusing on solving skin problems caused
by micro-ecological imbalance of sensitive skin and its resulting
inflammatory reaction.

AEBEEBRERENERAFERE(CHMITRIE
LA - FBIPITEBE - ROEITER
MERRMEERN - B AR B ER B E AL
B BAORHEEEAEBEBYNEEER B
NTHRSERNNIN  GERRRAFEN -
AT 2RI AR B 523

e TIRACLEEHEZE — MiBE R LM
BRI R ENAZ O BN TIRACLE ¥ 4
RIE - RERRBDENER @ EHER
NE - EFAMNRRBRUR  WEAZKOHE
HBS00EERT (BIEERER) - HM
BRIEKEBE ER UKD ARETIRACLE
PRO °

. AGSEEMHEEMNRERY —ERS>T4AYD
BRI BEMFERAZSTENERHK
e Jeffry B. StockiET&EMZ - FEHE
HMIMAGSE GEME R BRI ) B YR
W)+ RESIEBUZE L B AR A BB R -

J BEEMAN+— FEIEEHAN+: (BRI
M) g E M mERPOF R - SE
PR BRI £ B & 5| B AL B R RE
REFTBERSE X JE ©
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Pursuing Beauty with Customers

R&D Innovation of the Year: New Cyclic Peptide Driving Skincare
Technology Advancements

Thanks to the dedicated efforts of over 200 researchers from
our domestic and international R&D centres, we successfully
independently developed an exclusive ingredient — the first new cyclic
peptide — during the Reporting Period. This innovative ingredient
elevates ordinary linear peptides to three-dimensional cyclic peptides,
which has the advantages of stronger absorption, longer effective
time, stronger physiological activity, etc.

This remarkable milestone will seamlessly elevate our product range,
further enhancing their already exceptional quality standards, achieving
scientific anti-aging.

INTELLECTUAL PROPERTY RIGHTS
PROTECTION

We are committed to protecting the intellectual property of the
Group as well as third parties, including trademarks, copyrights,
patents, and domain names. We proactively apply for patents to
protect the R&D achievements of our research personnel. In order
to prevent others from infringing our trademarks, we conduct regular
inspections of public trademark registration platforms and use various
channels, including sales companies and sales personnel, market
visits, intellectual property experts, or legal consultants, to investigate
and identify infringements. We also encourage consumers to report
suspected infringement through our customer service hotline and
other channels.

In case of identifying any instances of infringement, we will take
appropriate follow-up actions based on the specific circumstances
and nature of the infringement.

BES—REE

FEMEAF  2MRMEDEFRRER

BEE BRI T B O SN E R A 0 200 Z AR
BABNRHB N - HAINHE MK 8 TH
B TEFIRR-EREHIERER - &8RS
TR R B EERRK - BB E R
- BREMEMR  EREBEUSES -

HEAEER

BABAORERNEBURFE=TOMBERE &
EEE - RE - FRRERNERSE - ZAKE
AR FBERN - URET AN EKR -
BTERBEANBEEIRMARE - RFAEBRE
NHBREMF & LETRE TEREZER
B BREBBHEEARNRIEEAR  MHEEMH
L ARERERIERBERETHERENR
BIR  WEBEHEERBEPRBARER
BRBMBREUVRETS

—HERREEM  BMABRBEERRETAR
ERBRREERETS -
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Pursuing Beauty with Customers
BE S —

CLEAN BEAUTY AND PRODUCT
SUSTAINABILITY

The Group understands the importance of Clean Beauty for product
sustainability and customer benefits. We are dedicated to promoting
the development of Clean Beauty in the Chinese market, enhancing
consumer awareness of aesthetic sensibilities. We collaborate with
top global raw material suppliers to establish the Clean Beauty Green
Ingredient Research Center which is dedicated to carefully selecting
and developing green raw materials. Our commitment is reflected not
only in our use of natural and clean ingredients but also in eco-friendly
packaging. We endeavour to help our consumers make beauty and
skincare choices that are right for them by creating clean, safe and
effective formulas and products.

N

AFRBREMASENE

NEBERA4EFER (Clean Beauty)¥iE it &
ERBEEHNZMESZYE  RAOESPEAMAFE
AWERE  RAEBEEREH - KME2HIE
LREEAE  [BUMLFEALCRERBHREF
O BAREERAF S GZERENKD - XA
HFERMERREE RMBNEDEMEE
HEMDEAMMHENEERE  BEHAFE
T RBBOER °
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Pursuing Beauty with Customers

BES—REE

R&D Development

We strive to leverage sustainable R&D efforts, and we are devoted to developing our products

% with safe and effective ingredients that cause best results, while increasing transparency about
L= the ingredients in our products.

Rt R BHRSEMKNDOERAE -

Avoiding the use of 4,421 controversial ingredients*

TMER4,421 BB FEER

One Leaf formulates its products
with great care and attention,
selecting only safe and effective
ingredients. We strictly adhere to
the EU and Chinese standards and
avoid the use of 4,421 controversial
or potentially harmful ingredients,
such as mineral oils, mineral waxes,
parabens, formaldehyde-releasing
agents and synthetic colors. We
believe in providing our customers
with the most natural skincare
experience possible.
—EFHEMREAFBRRBEELLE
BRI D - BFIRRBREHER
REEE - REMA4421BEFH
RE R BEZTHNKG  BhAE
FEREDE - B BHeBEENE
Bl REREEME X% BO®
BEPRERANEEER -

Controversial ingredients refer to the Whitelist of Cosmetic Ingredients
of China (2021 version) (FE{tAz@®AH HZE2021HR) / the
Environmental Working Group (EWG), and the Beautiful Evolution
Non-Green Ingredient List (EBIETTIEL K (55 E).

B FHERRURR R E R AR E2021 0/ BRI TIEEH
(EWG)FIERBIETTIELRA (D)5 &8

BPERAS BRI SR - REMERERAL2AARRNERBMNER - NAlEREEER

0 addition of 4,700+ risky ingredients*
014,700+ E L5

Baby Elephant aspires to
accompany every baby to grow up
pen healthily and happily. We promise
ua to use technology-based, safe and
== essential ingredients and focus
on formulating simple, safe and
effective products. Our signature
product, the Baby Elephant Ultra
Protection Cream, is formulated
without the active addition of
4,700+ controversial ingredients
during the production process.
It contains Bisabolol, which is
organically and naturally extracted
from Brazil, and is free of alcohol,
salicylic acid, synthetic colors,
retinol, mineral oil, silicone oil and
formaldehyde-releasing agents.
With a simple yet effective formula,
we provide safe and effective
products for babies.
A BNEHEBEEERER
BRE  FmEAEREMNZ R
BRENKS  FERHERE -
T2 BRWMER ALE/) RIEH
EmAE/) RTTHEREEER
EARARFEERMS, 700+ 8 F AL
e B HAESHEAERRAA
REMADR Bl - TEIERE - K15
B oeax REER BYH - W
W RIEERE - KB AE
B L2 BAERMER -

* The terms “O addition” and “4700+" indicate that the product does

not contain any of the 4700+ controversial ingredients actively added
from the International Nomenclature of Cosmetic Ingredients (INCI)
(2021 version) Beauty Evolution Safety Score (E1EZ25).

ORMELA700+ IR EEBIZFARE T HFIN4700+1E2021 hx B R (bt
@D EE (INCH) EELEDNFREKD j
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Pursuing Beauty with Customers
RES— R

Q@

N

Raw Material

We are committed to enhancing the traceability of our raw materials to ensure the sustainability

of their sources.

Traceability BPIER IR S BT R ATE I - BRI AR S A TR A o

EAE
mET

As an integral part of our responsible procurement strategy, we
are delving into understanding the growing environments of our
raw materials. Our commitment lies in improving the traceability of
ingredients to guarantee their sourcing from sustainable regions.
The olive leaf raw material featured in One Leaf's products is
sourced from olive groves nestled in Longnan, Gansu Province.
This region holds prestigious recognition from the International
Olive Council (I0C) as a premier area for olive cultivation, ensuring
that our olive oil raw materials originate from the finest quality
sources.

ERRMAETERBREN—5  RMEERATHERERMHOHER
RE - FMBHRSKOPREMENERY - URERELRE FIFE
R o —ZE 72 G ATER R RO S BE R 2R B 0 H RR R A B IR A
EE - ZiE ABEAEERE (International Olive Council » 7%
IOC) RAI B Mg —AEERE - BERRMABBEERIRER
BENRE -

J

Transparency HAECHIERIZE -
M ERE

P
onclels

In addition to our on-pack information, we regularly

products on social media platforms to help consumers

better understand the active ingredients, selection 2.4
criteria and their efficacy of in their favourite products.
This not only increases ingredient transparency but
also enables consumers to make informed choices
and choose the most suitable products for their

needs.

RTE@BEEL  BMEHECRES e ZEnH
BE  EHBERMNERBRMOMEZNERT SN
Bt~ BREOERREREINN - ReERKHERE -
EEBEEEREANER -

share information about the key ingredients in our One Jeal lab

HUHOMEGA-PROAKS)

=
Jr
‘é_—{}) We engage with consumers through marketing campaigns and increase ingredient transparency
) to help them make informed decisions and choose products that best meet their needs.
Ingredient RMENBBLHTHREBEEE  REXHENERREEREY  BUBEETRI0MES
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Pursuing Beauty with Customers
RES— R

Natural Origin

Ingredients
KA

Nature coexists closely with us and offers a wealth of beautiful and natural active ingredients. We
prioritize the use of natural active ingredients that respect the environment and promote healthy
and vibrant skin.

REABREMEDHE  BEFZHREERNEEEZFRNEERD - HPBEERAEERER
LB REEERD

The One Leaf Repair
& Embellish Series
are enriched with
nourishing olive leaf
extract that helps repair
and strengthen the skin
barrier.

—EFERBEERRIE
SmEEERDY - %
ENE - BENERE -

BERE

HEBENP 4nRpRE
[ EUECR -

One Leaf Avocado
Moisturizing Repair
Series is inspired by
fresh, ripe avocados
and formulated with
avocado extract and
sodium hyaluronate to
nourish and moisturize
the skin, reducing loss
of hydration.

—EFRAUREEER
SILARTE R AMBR AL A
BR O mEARRN
BRAGHMERMA
HENE - FSENR
RERE RO KD

%o

The Baby Elephant
Chardonnay Essence
Cream is formulated
with grapefruit extract
and olive oil extract,
which efficiently
replenishes moisture,
alleviates post-sun
dryness and redness,
and cools and
refreshes the skin,
with a slushy

texture that quickly
melts and absorbs.
AB)ZELEEER
ERRIANEZEE
ERRDW+ FEER
B BREKRE -
ERBRRL FRK
B SREH  REY

TR - ,/

&
Biodegradability
E YRR

90% natural environment degradability

We are improving the biodegradability of our products, i.e., their ability to be decomposed by
natural microorganisms, to reduce their impact on the environment.

B EERSEMNOEMERE  DERBRAMED S BHES WD EHRENTE -

90% £ B RIRIE R iR

ﬁ{a\

ol
<

One Leaf’s Lactobacillus Hydrating Peach Mask is made with a mask cloth that is 90%

degradable in natural environments.

—HFIBRREBERE RO E R 0% Al £ B ARITHFER o
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Pursuing Beauty with Customers

BES —REE

As a brand that advocates naturalism, we prioritize not only the beauty and health of our
consumers but also the promotion of sustainable packaging design. We strive to achieve

Sustainable and harmony with nature and ultimately accomplish the goal of “making beauty more environmentally

ESC® Certified friendly” and achieving circular economy.

Packaging ERESAAETENRE  HMEDEEERENEBIAIN - hBN{EERRAFERT  BHE
THER BRASAMBHLR  BREREEBERR U REREENBE -

FSCoRAFEBHE

Highlights of the Year

e Opted for FSC® certified eco-friendly paper for packaging materials - I

e Employed eco-friendly ink instead of petroleum-based ink for box printing i [ ,

e Utilized embossed printing instead of ink printing as well as prioritized #& i
packaging materials in their natural paper color where feasible to reduce the

IR AL (R RAIB) |
DML R B
YN & wm L

use of printing ink and minimize chemical safety risks

e Opted for recyclable plastics or bio-based materials to minimize the use of
glass whenever possible

e Introduced refillable packaging for selected products to reduce the use of
disposable plastic and environmental waste

e |mplemented recyclable and environmentally friendly packaging materials

TER ORIk & R 8 )

e Addressed plastic pollution by conducting regular marketing campaigns to
promote consumer and public awareness regarding recycling and reuse

e Collaborated with our R&D team to explore and develop more sustainable
packaging solutions

FELIER

o ERATRMEEZEGFSCOREMRREEERE

o BRMABUFIRARRMBRE A HBHR

o NEBHREHREHBHRIAREEAARREEEREDE - AURDERIHEE
AR E R 2R E R

. %Eﬂﬁ%ﬂ%mmﬁﬁimgﬂﬂ~%ﬂ%f9ﬁ%@%

e HEREEMmELEMRIUBRENEE MIERATARERERBMIREEY

o RAAEUIRREE RS

s THIEBEHEDROEMSRSEEERATRYUDWENBNER - EYE
B5 R

o FAEEFMIAZEEGRRAFEEAFENEE

J

For more details about our packaging material management, please BEEBRPBEYRESEBENER  S2EARER
refer to the “Pursuing Beauty with the Environment” section in this [ERIBIE— B E | =45 -

Report.
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Pursuing Beauty with Customers
BE S — B

Effective and Safe Product Experience: The Introduction of One Leaf's “Luminous Hydrating

Repair Essence”

ERZENERER  —EF[ ABEEKBBE]

During the Reporting Period, we proudly introduced a new addition to the One Leaf range - the “Luminous Hydrating
Repair Essence”, with a core focus on clean beauty and product sustainability. This product features a rich infusion
of Vitamin B5, designed to repair damaged skin, deliver deep hydration and address redness and sensitivity. Made
with purer, natural ingredients, our aim is to provide consumers with a healthy, safe and truly effective clean beauty
experience.

RIRERRE - RPELT —EF2HEn — [XEEEKRBE]  AROEBESBRENEFEAMERAIFHEL - Z
EnEARREHERBS BOIREHTIENE RAERE  WEAHWBEIE - ZLMAEMAETFE  RANREHESE
W RHEBEERMHEE 22 BRNMAFEDER-

Formula derived from natural No Paraben preservatives, allergenic
plant-based ingredients* and acne-causing ingredients, and
B 75 R SAE 4 2RO A 19 mineral oil, etc.
& Paraben$EPT B A - EEEBEREKSD
94% BRI

* Encompassing naturally derived ingredients and botanical extracts. The calculation method for “natural plant-
based ingredients” follows the group standard (T/SHRH 041-2022) “Guidelines on Technical Definitions and
Calculation of Natural Ingredients in Cosmetics.

TRERARITER D RRAREDRD o [ RAEYIORKSD | 5HE AR B E R ([E1R 1) T/SHRH 041-2022(1k
M RARKAD BV RATE EATE IR ) ©
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Pursuing Beauty with Customers
RES— R

Forging ahead Clean Beauty Industry Innovation B EERHIBHE

As industry contributors, we champion sustainability innovation. Leveraging our strong
brand power and commitment to clean beauty, we have made concerted efforts as M g e
follows during the Reporting Period:
ERER—DF  RMSEITENATRERERAN - BRERMEEN @S DA RS %
EAMBRFEAGE - RAREARE -

e Released China’s inaugural “White Paper on Clean Beauty Industry” (#EER1T

¥HKEZE)) - a comprehensive document offering insights, competitive advantages
and trend analysis of the local clean beauty market and consumer behavior.
Developed through collaboration Tmall Beauty, TMIC Tmall Innovation Center (TMIC
KIS AIFH L) and Kantar, this white paper aims to promote industry awareness
of clean beauty and promote sustainability of China’s clean beauty industry.
RIWERRBEEO(EFERTTEARE)- DETHEAMFEAT S LEEER
B EBEERBEHN - ZAKEBRRNEEEXIEEM, - TMICKIEF mal#+ .0 RIlE
ENHRE  SEBBITEMIHEFRANARN  PDEPRXMFEAAFELER -

e Proposed the formulation of the General Principles of Clean Cosmetics (4f/%1b a5k
@A) - initiated by One Leaf and organized by the Shanghai Daily Chemical Trade
Association (“SDCTA”). This publication establishes clear definitions and quantifiable
standards for clean cosmetics, covering aspects such as ingredient selection,
formula design and product safety assessment.

(et mmBl)— AR M—E FRE - Wi B8 A2 mTE e A 585 E L5
i AT AT MEmETESE  WIHEM  RFRFARERLENESHE ST
MFEDHIRLE -
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Pursuing Beauty with Customers

R — R

ENSURING PRODUCT QUALITY AND REEREENRZEZS
SAFETY

In order to safeguard the health and safety of our customers and BTRERFPHNEREEZSE  WRAMMNER
enhance their product experience, we rigorously monitor product R RMERESFEREERTE - HAN4
quality and safety. We have obtained the international certifications ERBERNTREEZEERE  MEEERER
below for our production facilities, assuring our consumers of the MERNEERE2M :

quality and safety of our products:
. ISO 9001 Quality Management System Certification . ISO 9001 MEE R R FRE

. ISO 22716 Cosmetics — Good Manufacturing Practices (GMP) . ISO 22716{b M SATTE R I EE R HRE
Certification

. U.S. Food and Drug Administration (FDA) Cosmetic Good . EER MM R ERRBFDA LA R ITFE
Manufacturing Practices (GMPC) Certification E R #(GMPC)

Our commitment to product quality is reflected in every aspect of our EMYEREENNEEFRELERRE —AE
operations — from product development and raw material sourcing mAEREWEVE  LWEEAERKBEK 15
to production and finished product manufacturing, all of which are Eh T BAREVE BIEFIE M -

subject to strict quality control measures.

e Our R&D team is responsible for developing safer and more scientific product
ingredients and formulations, thereby enhancing product quality and safety
1. Product R&D stage MEEFEEMEELSE  ERBENERRMARES ®MREAEREERTE2ME
1. EmiEEREE e Fach formula is evaluated for specifications and quality in accordance with relevant
laws, regulations and industry standards

RBERERERUARTEREFESEARTORRLEE

e According to internal guidelines on quality control of raw materials, we inspect our raw
materials for their appearance, specifications and functionality and conduct tests on
randomly selected samples
BEFEM A ESEHOREIES] - RERMERINE - B RINEE - W E A&
EITAR

e In the event that our samples do not meet our rigorous quality standards, we will

2. Receipt of raw material
and packaging material

stage
perform a comprehensive inspection and investigation of the non-conforming raw
2. REERBEMEBRIK _ _ . . ,
B £ materials. We will adopt measures such as returning the entire batch of raw materials
5 B

if we determine that the use of such materials will have a significant adverse impact on
our production

fmERAREBEEIR  HASHNERRMEBETEERE RFE - ERMREEAZ
EMH e HEEEKRERNTHNRE  HMASRIVREBLFEM S
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Pursuing Beauty with Customers

R — R

3. Production stage
3. HERRKR

4. Finished product stage
4. B mE R

5. After-sales stage
5 S8R

We conduct comprehensive supervision and inspections throughout the entire
production process to ensure that all of our production equipment, machinery and
personnel comply with both national and internal standards

HEELEREETEEEERRE  REMBLERE  BRRABFABRRRAIE
=

gsL

We have established comprehensive operating procedures for quality control throughout
the entire production process

BYT2HEHAEERT  AERESERIZETESE

Regular staff compliance checks are conducted in accordance with our internal
operation standards

FHREZBE I REETARRIFRE

We have a dedicated quality control inspection team to conduct on-site process
inspections, including first article inspection, regular product sampling inspections, on-
site environmental sanitation inspections, and staff operating standards inspections
HESELEERHREEE  ETRSIEFRE  BEEMRE  THERELARS B
SRBEHERE AN B TRERERS

Regular equipment inspections and maintenance are conducted to ensure our
production lines operate at optimal levels

EEEITRERE RMEE  RIEEESEBRKTEST

We perform routine product inspections and set quality checkpoints during key
production processes to ensure product quality

HERETEHAERRSE  UREIELERBEPRIEEREY  REEME

feio

e \We have a dedicated quality control team responsible for regulating and supervising the

quality of products during storage, delivery and sales stages to ensure that our products
are stored, delivered and sold in good condition, while we select high-quality logistics
partners to avoid any product quality issues that may arise during transportation

REZEESEGIEK EaﬁﬁyﬂﬁT BRAREEERNERESE  RIEMER
FRATRHT  EXREE  BEEBENYREHFR BERCEEHBETERNER

dEME

e We have established various mechanisms to handle consumer feedback, including

hotlines and other feedback channels
BY TZEMHEEEEERE  BRAREERNBERE

e We are committed to promptly communicating with consumers and conducting quality

investigation procedures when necessary to enhance customer satisfaction
AHEAREEEEERAKE VYELERAEESHERT  UERBERREE
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Pursuing Beauty with Customers
BE S — B

Shaping the Future of the Industry: Co-building Quality and Safety Standards for Cosmetic

Raw Materials
BETERR  HBMRERNESHEZ 2 HELE

We have consistently committed ourselves to open innovation, fostering collaborative

development within the industry. During the Reporting Period, we actively engaged various R
stakeholders, including industry associations and enterprises, to jointly publish association

standards for cosmetic raw materials, thereby enhancing the quality and safety of industry T
products.

B —EBEORFRA AR - RETENBRER - RREHE - HABBRAZ SO HE - &

TEGE  CESHEEMAMABRANER ReT¥EaNEEREEMN -

e Cosmetic Ingredients — Olea Europaea (Olive) Leaf Extract — One Leaf led the
compilation of China’s first standard related to olive leaf extract during the Reporting
Period. This standard specifies technical requirements, test methods, inspection rules, as
well as requirements for product packaging, labelling, transportation, storage, and shelf life
for cosmetic raw material olive leaf extract.

(et @ A RECABEEIREY) — —E A0S BMEERE T BN E 5 hEIEE R IR
BOEE - St mREDEEIBERROENE K -  BB5E  BRBRRANEREE &
%88 TOENREMERMEL THE -

T/SHRH

¢ Synthetic Peptide as Raw Material in Cosmetics ({bikf FAREEE K ZAK) - KANS jointly R -
released the Synthetic Peptide as Raw Material in Cosmetics (1t itk m R EREHS B IK) with '
19 companies and organizations and the China Food and Drug Corporation Quality and e lam

General Princples o Clean Ce osmeties

Safety Promotion Association. This standard provides clear directions and guidelines for
peptide raw material R&D, cosmetic production, efficacy evaluation, and enhances the
quality and safety of peptide products.

et RARBERZIR) — FRRBEHRMETNARCERBERTERMEMCEESER
SREGEREM TEANESH LERARMEREZMITERSZ(EERARBEKREZR) - B
ZIRERERE b AEE DR ESZEALERM TEMA M EERE - A2 INEE
mREEET 2 -

e General Principles of Clean Cosmetics — One Leaf led the formulation of the General
Principles of Clean Cosmetics in collaboration with the SDCTA during the Reporting Period.
It defines pure cosmetics, principles for ingredient selection and use, formula design, and
product safety evaluation, providing clear norms for the development and manufacturing of
pure beauty products.

(HEFMmBRY - —EFRREHMHNE DFRAERTEREERSTE (T mmd
Al BHRRETHFAMROES  EmEMEERARR  RARAREY - UARERL R
HRA - AAFEDEMOMBEMEIEIREARNRE -

e Evaluation of the Efficacy of Cosmetic Products with Skin Microecological
Adjustment (FEMEREHAHEAMINKFTE)) and “Quality Requirements and
Efficacy Evaluation Methods of Recombinant Collagen Raw Materials (ZEABFEEH
FEREEERKINMME S E)) — We also participated in the drafting of Evaluation of the
Efficacy of Cosmetic Products with Skin Microecological Adjustment (57 5 4 REFH &R AL (L,
M EHIHZKFEE ) and Quality Requirements and Efficacy Evaluation Methods of Recombinant
Collagen Raw Materials K EARBRE B R EE 2R RINMEHET %)) during the Reporting
Period, contributing to the advancement of efficacy evaluation standards.
(EEMERAT R AR IBTE) (EABREARNEEERRYIFERE)— &M
RREREANSE T (FEMELAHIUMRINGEHE) M(EABRREARMEEERKRY
BB EYMRETE - GBS EEENER -

J
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Pursuing Beauty with Customers
HES— RS

CUSTOMER SATISFACTION EEMEE

Meeting and exceeding customer expectations is crucial for our MERBBEEPNHEHRMEBEREZEESE
business development. We have a dedicated team of customer Z-BMREEEEPRBAEEK - WIHFEE
service representatives and operate a customer service system to ERPRBEES  BREKSEE—YEFEY
ensure timely response to all customer inquiries and concerns.

Q &

Customer Feedback Channel Investigation and Handling Correction and Prevention
BEFRERE & # 1E R FEBR
e Customers can provide feedback e We keep records of all inquiries, e We conduct follow-up investigations
and make inquiries through platform feedback and complaints, as well to ensure customer satisfaction
customer services, hotlines and other as the results of any investigations e Corrective and preventive
channels or corrective and preventive actions measures are implemented to avoid
taken recurrence of issues

e We investigate the root causes
of complaints and implement
appropriate solutions

s RFEAEBTATMR HGEREET o REMAEH BEROENMRFNL o ETREREIES  BREFPHEE
GRS 8% UREMRERAMELG&EER o ATHLERERER  BRREBR
HIAER Bt

o AERFREAKLAITRETR
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Pursuing Beauty with Customers

To ensure that our customers receive products that meet our high
standards, we offer return and exchange for any defective products.
Upon receiving the returned items, we conduct immediate inspection
to ensure the quality and packaging meet our standards before
reselling. We also have product recall procedures in place in case
we discover any quality or safety issues with our products, and we
take appropriate measures to address the situation, including but not
limited to:

° Establish a product recall program through our sales network in
the event that a product does not meet our quality standards

° Label, isolate and handle recalled products in accordance with
our nonconforming product control procedures

° Conduct further inspections on the recalled products and
adjacent batches

° Make reports on the reasons, scope, and results of the product

recall

° Take corrective measures to address any issues with the
product recall program and management system

° Arrange and manage costs and compensation related to the
product recall

To understand our customers’ opinions and expectations, we conduct
an annual customer satisfaction survey to collect feedback and ratings
on our product quality, delivery quality, service quality and other areas.
We use this feedback to continuously improve our products and
services. During the Reporting Period, we did not have any products
subject to recalls for safety and health reasons (2022: 0), and did not
receive any material products and service-related complaints.

BES—REE

BREREFESHAEENER  EFFP WA
MEmAEARE BRI REMEHRERS
feoRMGNERERINER  LERRE
& BEFNAMEBRET ZHES - HATET
BERBEER HRMERRHRETPNER
BETABNERREMEELLEERE - &M
SHRIEENER - BRETRR

s ABHERBHEELEORCBEMNER

s AEEMmAEREAMUAETRIEMBEE
WRIRC T AR E RIEHIRF ) TR

s HFEZAEMEMNURBBIANERR
BETESR

o  HALNMRRA - BEMBRETRSE

o HARERHFMEER KT REBRRAY
ey

o RERAZLEENERMBER

RTBEREFNEAMIE  RAHEFEFE
TEPMEENRAELZ  REFTFPHRMNERM
5 xenE RERESEBNERNTS
YREEFBERLRERMNERLRS - KRS
HE - RMYLREEMNERRR 2 RBEFIEAM
BN (2022 + 0) » PR B AT (o] B fm % AR 75 4R
EENEP N
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Pursuing Beauty with Customers
BE S —

During the Reporting Period, KANS opened its first experience centre on
the departure floor of Terminal 2 at Honggiao Airport. The store provides
consumers with skin testing, brand experiences and other services,
aiming to enhance the customer experience.

RIFERR  ZRERERT OTIBEETOHEERS - ENAEES
RN ERA - mRERERY - BRIEATPER -

The first KANS Hongqiao Airport Experience Centre: Ultimate Brand Experience

BXRZERABESERTL B GEER

Equipped with a technology driven interactive H5 Featuring a “Scientific Anti-aging” Brand Experience
experience called “Your Skincare Exploration Test” Centre, the centre offers on-site facial care for over a
which generates personalized skincare profiles and thousand travellers and provided over ten thousand

product recommendations for consumers travel-sized and single-use products
JERRRE T RHRURA B MR B B H5[ R A S R A BEBIMERm] mRERh L ABTRIRERHERS
A REEEEREBEEARNERERHER E PR MR LB S M IR TR BRI WE M

Establishing a dedicated skincare area equipped with the 7th generation Visia skin analysis
device, the centre offers users professional skincare consultations. Skincare consultants
provide users with clinic-level skin analysis, thereby offering customized skincare solutions and
product recommendations to consumers

RUBENEEIERE - BT E7RVisia ERRE - mEERRARPIRURGENKER
B AT A8 B AR HUE HIME BV L 55 B RE AR R T RN m 7S

Promotional Collaboration with Douyin and Video programs, Enabling Customers to Explore

Product Information from a Fresh Perspective
BERE REHESFEE  BEFULRHAETHREMEN

During the Reporting Period, KANS’ Cyclic Peptide made appearances on
the stage of The Great Chinese Ingredients season 3, created by Douyin
e-commerce. Additionally, KANS participated in the programme All Girls
Streamer (FTEZ AR EHE)). These collaborations enabled widespread
promotion of KANS products, garnering exposure to millions of viewers.
Through various channels such as social media platforms and online
programmes, we engaged in deep interactions with customers, sharing
stories behind our products and formulations, allowing consumers to gain a
deeper understanding of our products.

RMERHE EXRRRELTHENESHITENC(T PRNPEKDI)FES
RN#ERO2ET(AIBELXENTRE)GE - ELSFREREMEUNERZE
B BEEREY - BRMEBEITENR IHEFLTRE  BEFPREER
B NEEMSERNNE  BHEEERATREMNERMET -
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Pursuing Beauty with Custorrlers
HES— R

RESPONSIBLE SUPPLY CHAIN BE T HEE

The Group believes that sustainable supply chain management REERBIFEHERETIESESEBEMES
is a crucial part of our business operations and performance. In HEE R BRT7THHEBERBEEIERER -
addition to maintaining stable partnerships with our suppliers, we BMNEE —ERa R EEETERS  RERM
have established a comprehensive supply chain management system BRE  £E ZEEREMRXNEZELEERRE -

covering the entire production process from raw material procurement, FEREREEENITBEERRERE  2FERER
production, quality inspection to delivery. We also place a strong E - BEZERERRAS  MUIRAEFHH
emphasis on our supplier's sustainability performance, including JEEELR o

their environmental protection, as well as occupational safety and
health performances, so as to strengthen responsible supply chain
management.

The Group’s major suppliers are raw material and service providers. REBOEEHRERNARME RRGHEER - &
To ensure the quality of products and services provided by our THRERFEARERNERLRGEERE - BHMR
suppliers, we have established a rigorous assessment procedure for I ERMERR RS EZER

engaging new suppliers:

o B @ ® «

1. Preliminary 2. Supplier 3. Incorporation in 4. Ongoing
Inspection Assessment Supplier List Evaluation
1. L HAE 2. R 3. MAftEER B % 4. FERE
e Conducting preliminary e Conducting onsite e Approving suppliers who e Conducting regular
inspection and assessment reviews to assess pass the on-site reviews evaluations on design
based on basic information suppliers in areas such e Incorporating approved capacities, R&D
such as the suppliers’ as quality, environment suppliers in the qualified capabilities, pricing,
business license and and technological list of suppliers quality, service, quality,
quality management capabilities. Guidance for environment, and
improvement is provided e Other relevant areas
and follow-up reviews are requiring suppliers who fail
conducted for suppliers to meet the requirements
who do not meet our to provide corrective action
standards during on-site plans, and if the supplier
reviews fails to improve in a timely

manner, we will consider
terminating the business
relationship

s REMEBENEENR - E o« £TRSEER BHEE .« GREEXESBOHERD FERETRE - MHERENIR

EERFELNGRETVS RIE - RIS HEETT HEITEML %o B E8 - R R
HE A 7 WHIRSEZTEH o SHEBMASRMIER BR RS HBETHR
E R R R H B P T HEk o BRTABHEEEIEHER
'z ) BHER R ML
# o AEE/BEETHES
1ERR1R
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Pursuing Beauty with Customers
BE S —

During the Reporting Period, the Group engaged a total of 77 major
suppliers, all of which were located in the PRC. We implemented the
above practices relating to engaging suppliers to all major suppliers.

To uphold sustainability principles in supply chain management,
we conduct regular ESG risk assessments to identify and mitigate
environmental and social risks along our supply chain. We also
prioritize suppliers whose performance meets our sustainability
standards, such as assessing the environmental protection and health
and safety performances of new suppliers to reduce environmental
and social risks in our supply chain.

To promote environmentally preferable products and services when
selecting suppliers, we adhere to green procurement principles in the
procurement process, including:

° Prioritizing the use of FSC® certified eco-friendly paper
° Prioritizing the purchase of appliances with energy labels

° Prioritizing products that use less or more environmentally
friendly packaging materials

° Prioritizing suppliers in close proximity to operating locations to
reduce carbon emissions during transportation

ETHICAL RESPONSIBILITY

Third-party Testing and Management

To fulfill our ethical responsibility, we engage third-party organizations
for human and product testing, ensuring that they have obtained
relevant qualifications in accordance with national requirements and
comply with relevant management systems and measures, including
the provision of qualified medical staff for human testing, and ensure
that the Group complies with the requirements of the relevant laws
and regulations?. Through these tests, we not only ensure product
compliance with safety standards but also examine product quality
and safety and improve our design and manufacturing processes to
enhance product quality and customer safety.

REME - AEE-HKBR77REEZHER -
AT EHEROUNTE - RAAMEZEMH
JERIT LIS B ) -

RTHEHERERE FERAUSERRRA - B
EHEITIRE - A REBRBRTE - BRI &
EmAEEDOREREERRE - RATELE
BRATERMAIFEZREFEENMHERS - i
ERHHEBNRERE  BERLERAALE
IR0 - WRIEHEEAIRE R SRR -

BT EREHRERSEESZARRERRRY -

AEBERFBBRETRHTRERERA - 215

. B FFSCORE MR RAL

s BEARBAREREENESR

s EAERERABRSIBERARNEBEDHD
EE

o R AT A A A 8 P DA
LB R
BEEEE

B=HAAREEE
HPEEREMETHE=TAAG N A ERE
T ERRAF=ZTHBETARNAMEBE®
ARE  AEEEFRERBEERERKREHEE
g RANAEAREERANGE  EREEE
BEREOEEASETARINS  UHAAEHE
NAMEERRERMER - BBELRH - &
MTrEEREMTELE2SE  ANbRER
mEMZ 2N WHERAMEIEBIE - IRE
mmEMEFLE o
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Pursuing Beauty with Customers

Safeguarding animal rights and welfare

We strive to protect animal rights and welfare while promoting
scientific research and innovation. The Group strictly complies with
relevant laws and regulations?, and closely monitor the legislative
developments on animal testing and develop internal guidelines to
actively explore alternative testing methods to ensure that our beauty
and skincare products are of excellent quality, effective, safe and
suitable for most people’s skins.

PROTECTION OF INFORMATION
SECURITY AND DATA PRIVACY

To ensure proper use and storage of data and information, our
employee handbook and other relevant policies set out principles and
measures for protecting information, including but not limited to:

° Protected data and information shall not be used externally
without approval

° Strengthening user access approval and permission

configuration control for network drives

° Strengthening employee training and awareness of information
security to prevent illegal use and disclosure of information

° Employees shall not install, download or copy unauthorized
software without permission

° Employees shall not use the company’s network facilities to
send, obtain or use information or data that violates company
policies

R — R
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EfENBRERESYES MBI RAEENE
- ARBEBETHEERLER X —HEB
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2 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of product responsibility-related laws and regulations

significant to the Group’s business operations.
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Pursuing Beauty with Customers
BE S —

To enhance network and information security, we have taken the
appropriate backup, encryption, access control and other necessary
technical and organizational measures and set up overall cybersecurity
and data protection policies to protect data from unauthorized access,
disclosure, theft, tampering, destruction, loss, illegal use, or other
serious incidents and breaches.

ADVERTISING AND LABELING

Responsible advertising and labelling are crucial to the reputation and
operations of the Group, including providing comprehensive, truthful,
accurate and timely information about our cosmetic products while
ensuring that our advertising does not contain any false or misleading
information to protect consumers’ rights and their right to know.
We strictly adhere to applicable laws and regulations® relating to
advertising and labeling in our industry and operating locations, and
have implemented a series of policies and measures to ensure the
truthfulness of advertising and labeling content.

Our R&D process is equipped with a designated label review
procedure. We conduct rigorous reviews of product labels by our
R&D center and legal department, including checking important
information such as product ingredient names, efficacy descriptions,
usage instructions, warnings and other important information to avoid
misleading consumers and causing harm to their health and safety.
We regularly review the source of certain data or choice of certain
words used in our advertising to ensure their accuracy and ensure
that product advertising does not contain false descriptions of medical
effects or other misleading information.

BAESERBUEE AR - % - shEEEIME
B BRI R AR - WHEERBRLE
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FHERERROERS  UHE - RINBE NS
it MERESRFEATNEEN -

BPWAERRERARAEZERF - LA ET
DIEBEHFIHERBRRETERERZ  BER
BEMKMDETE - NDRMEHEL - 8775 - BR
MRESEEES @R HBEERRRIIRERE
EMEKRRBELZE2EERE - RATHRESTH
BARRRAFAETES  MEREAEEMNL - IR
EmEEARTESSERNERERRMLS -

3 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of advertising and labelling-related laws and regulations

significant to the Group’s business operation.
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Pursuing Beauty wit

Target:
BiE:

h Employees
/\/g-\I_ E%%

Most material issues covered in this Chapter:
AERENHREREE

To create a workplace that is inclusive, equal and safe, while — Employee benefits

inspiring our employees to embody the spirit of legacy

— Equal opportunities, diversity and anti-discrimination

— Occupational health and safety

— Employee development and training

— Employment compliance

CEEMZEH TERIR - 5|8 THEEASR

- EEWEF

1 - FERE - Zal RIER
- BERERZE
- BT #REMEFI
- BEARMKE

The Group is committed to fostering a harmonious and diverse
workplace culture, providing competitive benefits, and ensuring
a healthy and safe working environment, so as to promote our
core values of “diversity” and “optimism.” To ensure employment
compliance, we strictly adhere to employment and labour standards-
related laws and regulations*. During the Reporting Period, the
Group was not aware of any material non-compliance relating to
compensation and dismissal, recruitment and promotion, working
hours, rest periods, equal opportunity, diversity, anti-discrimination
and other benefits and welfare nor any non-compliance relating to

prevention of child labour or forced labour.

REBMBNEENMZRZ TS XL - A
BEANBMNEREZZ2MTERE  AEH
[Zn] 4B Iz 0ER RTHRRERS
B BFIEBRE T RIBERBEOER AR - Nk
EHIR - NSRBI A B R BN R
BERETT - TR BRY - FERE 2T
£ REGUEREMFBRENESAREEE
REBNERBER  TTIABEMNBERABLET
FIRHIS TRERRIEN -

4 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of employment-related laws and regulations significant to

the Group’s business operation.
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Pursuing Beauty with Employees

/ ~ / ~

EMPLOYEE RIGHTS AND EQUAL
OPPORTUNITY

We ensure that employee rights are fully protected throughout
our operations. Our employee handbook and human resource
management policies outline arrangements related to compensation,
recruitment and promotion, dismissal, working hours, rest periods, and
more to ensure our employees’ rights are fully protected. We check
employees’ identification and qualifications upon hire to eliminate
the use of child labour and any form of illegal labor. Our employee
handbook sets out arrangements for working hours, overtime, and
rest periods to ensure that our employees have sufficient rest and
to prevent forced labour. If the use of child labour or forced labour
is discovered, we will immediately terminate their employment and
conduct an investigation in compliance with legal requirements
to prevent such situations from recurring. Our Human Resources
department conducts regular reviews of the human resources
management system to ensure the effectiveness of existing measures.

We advocate for a diverse and inclusive work environment,
encouraging employees from various backgrounds to grow together
at Chicmax. We communicate a corporate culture of diversity
and equality in our employee handbook, and strictly prohibit any
discrimination or harassment in the workplace. Under our employment
policies and procedures, we recruit candidates based on their
abilities, education, and work experience, and strictly prohibit any
discrimination based on gender, age, religion, race, or any other
factor. We make decisions on promotions, salary adjustments
and other benefits based on employee performance appraisals,
ensuring that employees receive fair treatment and opportunities for
advancement. We have established a reporting system and channels
to encourage employees to report any incidents of discrimination or
harassment, and strictly protect the identity of the complainants. Any
employee who engages in unlawful discrimination or harassment may
be subject to disciplinary actions or dismissal.
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Pursuing Beauty with Employees
HET—E#x

EMPLOYEE WELFARE =k

The Group values each employee and is dedicated to enhancing REBERTG—HBETL  BAORFAMPIAREL -
their well-being. We provide competitive salaries and comprehensive BMAEIRMERENNF S NEERERF
insurance benefits to our employees, along with performance- B WREE R B T AR IR R BAA B A
linked incentive programmes to reward and motivate them based BiEtE - LWEBNEBET - BMAEITRMHE
on individual performance. We offer various leave policies, welfare R - B R WRBEETIMNHRE -

benefits, and facilities® to cater to the needs of our employees.

A2 O O\
ot r— 4

Special Paid Leaves Staff Welfare and Allowances Staff amenities
R B FH R ETEF 2 BTIXi
e Chicmax Family Day (providing special e Marriage and childbirth gifts e Employee dormitories
holiday for employees to spend time withe Condolence payment e |actation rooms
their families) e Birthday gifts and cards e Employee rest areas
e Marriage leave e  Welcome gifts e Tearoom
e Compassionate leave e Festive benefits
e Maternity leave e Free product benefits
e Prenatal examination leave e Free health check-ups
e Breastfeeding leave e Transportation allowance
e Paternity leave e Meal benefits
e FERER(RETRHFIIBRPREHER « HEREFES e BIMFERE
A) o ZiE® o MHFLE
o IR e HHEBYERER o &M
o R o AR o XRE
o EMR o EiRIEAN
o ERR o REEMBEN
o IR e REHFEMRD
o BER o UBER

o EHER

We regularly organize a variety of employee activities, including holiday BRMTHERLBETEY  BESAENS
celebrations, birthday parties, annual dinners, and more, to help B BFMES  EE TR TEMAIE Z BT
employees achieve a balance between work and life and to increase BEE - WA EERMDAEE R -

their sense of belonging.

5 Some benefits are only applicable to employees who meet certain implementation conditions.
BOBFEEBREFEEBIEHENET -
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Pursuing Beauty with Employees
HET—HEx

EMPLOYEE TRAINING AND
DEVELOPMENT

To enable employees to grow together with Chicmax and utilize their
strengths, we provide onboarding training for new employees and
regularly offer customized internal training courses, as well as arrange
for our employees to participate in third-party training programs. In
addition, we provide management skills training opportunities for

selected employees to help them develop into management talents.

BTHEIINRER

RTEETREEXRM —HEKEK - WEEBIEMN
£ AR ABERSRFEAREIRENSE
BRHEFEHOAIMFIRE - TELHER
SME =TT RERFIIRE - 1o HPIRES
EERHEEREEIIKE  EHEMERKS
EIBAL -

LXR[E8 | EEEIEIER - FBITERR

development and training programs, and professional training.

BN AMRY  REMEER  HEEUE

Chicmax’s “Star Program” Management Trainee Program to Cultivating Industry Elites

To cultivate industry elites, we continuously organize the “Star Program” management trainee o)

~
|I_||
provide them with arrangements such as senior mentors and professional managers for i |-‘
guidance, as well as onboarding training, management trainee seminars, expert lectures,

program to train future managers. Through campus recruitment, we recruit graduates and

RTBBTERR  BHABERTIEFS ] EEBIEERE - UFIIRKEEAR - HFEBR
BERRBRSEXLE  YAERERALSEEMMERLE ETES - URREHRARSEI -

J

During the Reporting Period, we provided employees with over 18,000
hours of training, covering a wide range of topics including onboarding
training, business skills, management techniques, sales, director
responsibilities, and business development.

RS - M —H£ A8 TRMEEE 18,000/
Bl SRR EE ARSI - EEE -
BRI - HE  EEREAREREES -
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Pursuing Beauty with Employees

OCCUPATIONAL HEALTH AND SAFETY

Based on our management approach of “safety production, people-
oriented”, We are committed to ensuring the safety and health of our
employees. To this end, we strictly comply with occupational health
and safety related laws and regulations®. To ensure the effectiveness
of occupational safety management, our occupational health and
safety management system’” has obtained the ISO 45001 certification,
and we have also established health and safety manuals, policies and
standard operating procedures. We regularly set production safety
targets and conduct safety performance evaluations to continuously
optimize the Group’s safety management.

Production safety
Health and safety assessment

o Identifying and rating safety risks and conduct various
inspections of the working environment and business premises,
including checking protective equipment, fire safety measures,
etc.

° If safety hazards are identified, remedial measures are
implemented immediately, and effect evaluation will be
conducted.

. Investigating and reporting any safety incidents in the workplace
to the management and take corrective measures in a timely

manner.

EHE T —#stE

BEEERZE

AEIZREE  MARKINERTEH  RAK
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BERFERLPHBERLER - BT HEARBE
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Bz 2EE -

tERE
RERZZRE
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SZEVRITIR IR HE B %
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6 Please refer to the section headed “Significant Laws and Regulations® of the Report for the list of occupational health and safety-related laws and

regulations significant to the Group’s business operations.

FREASEEKZBEAEAVENBERRRALTEZRLER  B20ARE U EERERIRIEL -
7 During the Reporting Period, Shanghai Zhongyi Daily Chemical Co., Ltd. (“Shanghai Zhongyi”) held the ISO 45001 Occupational Health and Safety

Management System certificate.

RIESR - BT PREARAR ([ LEHE]) FHHISO 45001 BEEFEZ 2 ELBR

HKE .
Ciehe
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Pursuing Beauty with Employees

/ ~ / ~

Reducing safety risks and improving risk response capabilities

° Providing safety rules and procedures that must be followed in
the workplace to workers.

° Personnel working in high-risk jobs must meet relevant
competency tests and obtain relevant licenses before they are
allowed to work.

° Strictly monitoring installations and protective equipment and
provide employees with protective equipment such as safety
nets, protective fences and goggles.

Raising employee safety awareness

° Environmental, health and safety trainings are provided to
employees on a regular basis.

° Tests are required at the end of training sessions and the test
results are considered in determining the overall performance of

employees.

° Providing employees with materials covering safety practices and
hazard management knowledge to enhance their occupational
safety and health knowledge.

During the Reporting Period, the Group was not aware of any material
non-compliance relating to providing a safe working environment and
protecting employees from occupational hazards that is material to the
Group and there has been no records of any work-related fatalities in
the past three years (including the Reporting Period).
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Pursuing Beauty with Employees

ANTI-CORRUPTION

The Group is committed to upholding the highest standards of
business ethics and maintains a zero-tolerance policy towards
corruption and bribery throughout the entire value chain. We fully
comply with applicable laws and regulations® relating to anti-corruption
and strictly prohibit the solicitation or acceptance of benefits, and any
form of bribery, extortion, fraud or money laundering in our operations.
Our standards and requirements for ethical business conduct are
clearly set out in our Employee Code of Conduct and Employee
Handbook. We also require suppliers to comply with the Group’s anti-
corruption requirements.

We encourage employees, customers and suppliers to report
any fraud or misconduct through our grievance mechanism and
whistleblowing channels in accordance with our Anti-Fraud,
Whistleblowing and Reward System and Reward System for Recovery
of Economic Losses. The system clearly outlines our commitment to
protecting whistleblowers and that our procedures from the filing of a
complaint to its investigation are handled in an open, fair, honest and
transparent manner.

We regularly provide anti-corruption and anti-bribery compliance
training to our employees and directors to ensure that anti-corruption
measures and practices are understood. Orientation training for new
employees also covers relevant topics to enhance their knowledge
and awareness of applicable anti-corruption laws and regulations.

During the Reporting Period, the Group was not aware of any material
non-compliance with laws and regulations relating to the prevention of
bribery, extortion, fraud and money laundering, and was not aware of
any concluded legal cases regarding corrupt practices brought against
the Group or its employees.
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8 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of anti-corruption related laws and regulations significant

to the Group’s business operations.
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Pursuing Beauty with the Environment

BRI — R

Target:
BE:

Most material issues covered in this
Chapter:
AERENRERZE

To leverage green beauty by enhancing climate resilience and
establishing a low-carbon operational model
RAREEZ D BRERNEERN  FEXBERR

As a leader in clean beauty, Chicmax respects nature and is
committed to promoting environmental sustainability throughout
its operations and product development processes, showcasing
sustainable beauty. We have obtained the ISO 14001 certification
for our environmental management system, and have established
comprehensive environmental policies. Our environmental, health
and safety department (the “EHS department”) is responsible for
monitoring and preventing any environmental-related risks in our

operations. We are committed to strict compliance with environmental WARBEMAGEERBBARERENEROTT
laws and regulations® and continuously strive to improve our By o

environmental performance. During the Reporting Period, the

Group was not aware of any material non-compliance with relevant

environmental laws and regulations.

9 Please refer to the section headed “Significant Laws and Regulations” of the Report for the list of environmental related laws and regulations significant to

the Group’s business operations.

— Environmentally friendly products

- RIBRIFEM

ERMFEDTNEEE  LERHEBERER
9] \ﬁ@&éau%ﬁ*%ﬂ&qﬂﬁ%ﬁiﬁfﬂ%ﬁ
R EE‘H—HEZ% BMEIRRREEE
ZBEHFISO 14001 R & Ikiiﬁiaﬂ%
B - BEMOERR - 2ERL2EF (TEHSE

F1) B BEERENRRBEBNERR - AEHE
PR BR 18 8 TR BIR DA RIAMR N - I TENTR R

HERMEENRERR - RWEHHE - A5H
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Pursuing Beauty with the Environment

To enhance and evaluate our environmental management
performance, we have established green targets for GHG emissions,
energy use efficiency, water use efficiency and waste management,
and continue to track our progress towards achieving these goals.

SRS — B

BTRAMBERMARREERE  BRMEIZ
BERBEHER - SEREANE « AKEIEFEY
EEEESEER  WHEARKMAHEE -

Aspect Green target Progress in 2023
&g HEEE 2023FHEE
GHG emissions  Reduce GHG emission intensity by implementing energy-saving Achieved

measures and adopting clean energy.

E‘D

efficiency energy use efficiency.
BER 2 B e FHE BT R E IR e AR T 8RR A e

@

BEREHANR BERTHOREENMRAZERERREEREHREE -

EERK Q

Energy use Continue to implement energy management measures and improve  Achieved

EEX Q

Water use Reduce water consumption and improve water use efficiency Achieved
@ efficiency through water conservation measures.
Ak B TSI MRk M B 352 P o Q
BEK
N Waste Continuously optimize waste management, reduce waste generation Achieved
management intensity, and maximize recycle and reuse of waste.
[ . BEELEENEE RS EEDRETE  YETEETENER Q
NERA - EIEK
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Pursuing Beauty with the Environment
BAIRIE — B 3R

CLIMATE RESILIENCE AND

MANAGEMENT

During the Reporting Period, we continued to identify and manage
climate-related issues within our operations. The table below
summarizes climate-related risks and the corresponding mitigation

measures we have implemented.

Risk Category

[ pR gE A

Physical risks

Transition risks —
policy and legal
risk

BIERE — BERM
AR

Transition Risks —
market risk

BERRE — mi5E

oo
AA

58

Increased severity
and frequency of
extreme weather
events and
temperature rise

BHRAE R
BABORELER
SN

Changes

in climate-
related policy
and regulatory
requirements

R Sl e
REEBRNEE

Changes in
consumer behavior
and market
demand due to
climate change

TIRBH LB B
BEITANTSE
e D

Risk Description

B\ B 4t 3t

equipment at the operation sites
Potential for operational
disruption and reduced revenue

for employees

o TIREGIRIE L E M R e MBS
o B EEKEETE I BEIRA
e

EINE T EREELR T E R

Potentially leading to greater
operating costs for the Group
to comply with the relevant new
requirements

AR AN EATE KM EIER
RUARF & HEEFTRE

to changing consumer trends
and preferences may impact the
brand, business performance
and financial status

RBETRRI i E 1R T 2R
HEEBYRFL - mE - 8%
FERP ARG X B E
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Potential damage to facilities and

Increased health and safety risks

Failure to anticipate and respond

RIFEEDKRER

FRAPI A R 5 B D A A4 o I D TR L TS R B R M
HENEE - TRARE T BREEEORR - A
R FIRER A B HE 16 o

Our Response Measures

B ELERE

Implementing energy-saving
measures

Conducting inspections to
prevent floods and typhoons
Developing emergency response
plans for natural disasters
SEEETHAEEN
ET R et d
HEEBALETHRSRESR

Regularly reviewing government
policies, regulatory requirements
and the latest developments
related to climate change to
ensure adequate preparation
Encouraging employees to learn
about the new requirements for
climate-related disclosures

T B0 1R B S R AR B A BR T B
% BEEERREHER  ®WR
AIETE B B2
SEETEBRRIKABRERE
SR AR B AR

Continuously monitoring market
trends, customer satisfaction,
and corporate reputation
Communicating with
stakeholders to explain the
implemented sustainability

initiatives
FYERMSBE BPREE
MEEEZE

) E BB B R AR
BERRENR



Pursuing Beauty with the Environment

SRS — B

Low-carbon Operation Measures {&hiz & E & e

The Group acknowledges that GHG emissions generated
during operations can exacerbate climate change.
Therefore, we have implemented a series of low-carbon
operation measures to reduce the GHG generated during
our operations.

e Continuously monitoring energy usage through e

energy conservation

e Implementing photovoltaic projects at our factories e
to reduce our reliance on fossil fuels

e Adopting electric vehicles to reduce emissions and e
fuel consumption

AEEEHRINEEBRREEENE
”‘%t Bl BRMERE—
BREEARNBREREHN -

BBEEE R = e
meters and sensors to identify opportunities for By

BRI RERER - R ERILARE
ERBHE - PRI R

EREIHE MBIR X
ROMERR 2B - LR E

RERER - FEEITRER

Employing energy-efficient production and office
equipment

Promoting green office practices, such as reducing
paper use, turning off air conditioning and lighting

RAERENEENM R ERE

MAERE - BRERLDAA - R AR

when not in use, etc.

J

RESOURCE MANAGEMENT

Energy Management

Our resource consumption mainly includes electricity, energy and
water consumption to support our business operations, including
production and office facilities. To conserve energy and improve
energy efficiency in our operations and production processes, we
have implemented a range of measures, including:

° Replacing conventional lightings with more energy-efficient LED
lights in offices and factories

° Installing motion-sensor lighting systems to reduce unnecessary
electricity consumption

° Upgrading and retrofitting air-conditioning systems to improve
energy efficiency

° Purchasing appliances with higher energy efficiency

. Encouraging employees to save energy

Environmental, Social and Governance Report 2023 3% -
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Pursuing Beauty with the Environment
BAIRIE — B 3R

Water Resources Management

The Group’s water consumption mainly comes from the operation
of production facilities and the municipal water consumption of
our offices. There were no issues in sourcing water that was fit for
purpose during the Reporting Period. We have implemented the

following measures to conserve water:

° Installing a wastewater reuse system in the factories to reduce

pollution and water consumption

° Conducting water balance testing to fully understand the status
of the water supply system in the factories and strengthen water
management

° Repairing water equipment in a timely manner when leaks are
detected

° Using water equipment with higher efficiency

° Posting water conservation signs in the offices to enhance
employees’ awareness of water conservation

Packaging Material Management

We have always designed products inspired by nature, aiming to
reduce the environmental impact throughout the product lifecycle.
By focusing first on minimal design, we reduce material consumption
from the start. We also prioritize sourcing more sustainable materials
with smaller environmental footprints, in order to progress toward the
ultimate goal of a circular economy.

KEFRER
REMEKERREBEBER A EELEERNN
RENTERROHRE o A5 B 45 B 72 R
BAKRLABEMBE - U TAREBEDHL
FRK TS E RO HE 1t o

e RIMREREKEMZRLS
ﬁ;/\;%%%

WA R K

o ETKFEUHE  UEEBEETIRAKE
MRRE - ISR AKE IR

o BAZREREHRAKREETEE

o RERAKREREHMBKRE

o R AERMEHBKIEZR  RFABIH
KEH

BERMHEE
BR—ENERRBERERER  BRBEER
EwBHNREZE -  RABEFI/NEER
it H—RBIUR D BEMEDER - RFITEE
ARBRERTRD - EAFHEEROME - A
BERREREENZRRERE
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Pursuing Beauty with the Environment

SRS — B

We are mindful of our packaging choices & {fi{F4:=E2 R %

Sustainably sourced

III(@

A E RS
® 95% of One Leaf’'s new products and newpage’s entire product lines use RE IR
FSC® certified eco-friendly paper packaging to ensure responsible sourcing ST

and traceable raw materials from sustainable forests. Going forward, we will FW:TTW‘
\® s |

exclusively use FSC® certified eco-friendly paper packaging for all of our One

FSC

Leaf products

100% of our products at One Leaf's are packaged using eco-friendly plant based i
ink, replacing traditional petroleum-based ink and reducing the environmental

impact of heavy metals and volatile organic compounds (“VOCs”) in traditional
petroleum-based ink printing

*%?95%E’Jﬁuuﬂnewpage* EHEEMEARMEES ESFSCOREBEMNIRIR

MEEBRE  BRHEE J"?'%ﬂmi@ﬁf&m%&{% ERMETERE - K

ko —EFOEREEEKAFSCOREMNRREEFER

o —HFHMI00%TARREMBHFIBES - HMH%% AomHE - RS ERA

HHEHRIPESE  BEREERLESY ([VOCs]) FHRENTE

A A

We prioritize natural and minimal design 8 5t & & B ABRIRE

Resource use efficiency
ERE A&

e We are working closely with our R&D team to explore minimal packaging design
and rightsizing our packaging, in order to minimize and eliminate unnecessary
packaging

® Using embossed printing instead of ink printing and opting for packaging

materials made from paper in their natural colour as much as possible can
reduce the use of printing ink, thereby minimizing chemical safety risks

o BMEAHEPEEBBNAIE  REWHBERARAERNBEERT » RATER
DICEBR T BERBE

o NEBEAZEERHBHRIAREENARREREREYE - B D ENRIH =60 A
WA B2 2B E R
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Pursuing Beauty with the Environment
BIRIE — R

We design with circularity in mind & fERTEZERBERME

Designed for reuse and refill

AEERRANTERITmRE

e QOur consumers can make a positive impact on the environment through their
purchasing decisions, such as choosing to buy products with ecofriendly refill
options that help to reduce and conserve packaging materials

e We have consistently introduced refillable and alternative packaging options
for our selected products

e ZMHBEELEAUNBAMMOBERTEYRIERENTE  BEBERR
BRENER  BRRD REEBREMH

s —HARBEEMSIAREBRNBERERE

Replaced petroleum-based plastics with bioplastics

AEMERRE R MEZER

e \We have launched the first One Leaf Mild Moisture Cleanser using recyclable
and reusable Bio-PE (bio-based polyethylene) eco-friendly packaging

o HEH B RIRA A BB ABio-PE (EMEAR LI ) BIRBENOne Leaf@ £
RBRFZEZL

Interactions with stakeholders on environmental protection

BN ENRREE

* We provide a clean and comfortable skincare experience while encouraging
circular behaviors such as packaging recycling and reuse. Through our
recycling programs, on-pack reminders, social media interactions and website
promotions, we enhance consumer awareness of packaging recyclability and
sustainability

o HFftRMAF - STEEERR  RNXBEEA LW LA EREAFRERTE -
FRDERET HRXEREHEBUEES - INREEE YRR KL ATHE
M) B

o3
One leal

BEBITEh

BIO-PEFF{R 7 {8
G Polyethyene
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Pursuing Beauty with the Environment

EMISSION MANAGEMENT

Wastewater Treatment

The Group ensures that wastewater discharge meets national
standards. Our factories are equipped with wastewater treatment
facilities, which use specific processes to treat both production and
domestic sewage. After treatment, the wastewater is sent to municipal
wastewater treatment plants through the municipal wastewater
network. We take a series of measures to minimize the impact of
wastewater, including:

° Partnering with a qualified environmental protection company to
handle waste oil and residual sludge in wastewater

o Establishing a sludge dewatering system to reduce the amount
of sludge generated during wastewater treatment processes in
our factories

° Strengthening the management of on-site equipment and
facilities to reduce and control the production of wastewater
from leaks and spills

° Installing deodorization facilities to treat odors generated by
sewage tanks

° Using activated carbon oxidization and filtration systems to
reduce the release of harmful gases from wastewater

BIRIE —HE X

BFEE

BRI
ARG BRI A B FIRE - HFIH TR
RBEREKEEY  RAARIFREEEMER
BEK - BRI R BB T IR B KR E 5 KR 12
B o BAFIRER — R 5B KB KN R ERF D &
1’ 8%

o HEBARBRRRARERIAL  BRIBREKSP
B R AN I 8275

o RIBEIMITEBRKESR W RBEKEE
TiEH5RE

o INRBEREREHEE RO AIERIR
S ERRIE R EEREK

o RAUFRRERIEIARIERE KO EE £ ) RIK

o EAEMMEAEIYFIBIREFL 0 R RE
KERMABSRE
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Pursuing Beauty with the Environment
I — R

Waste Management

The Group’s hazardous waste generated mainly includes waste ink
and cleaning solutions, waste materials from inspections, waste
resin, waste activated carbon the operation of production facilities.
Non-hazardous waste mainly consists of thin packaging films,
paper packaging materials, glass and office waste. To ensure the
proper handling of all waste in accordance with relevant standards,
our domestic solid waste is collected and handled by government
agencies, while qualified contractors collect and handle other non-
hazardous waste. We implement monitoring measures throughout
the storage, transportation, and disposal stages of hazardous waste
to avoid environmental hazards and pollution risks. In the event of
any unexpected environmental contamination, our EHS department
will take immediate action by contacting the responsible parties and
implementing necessary corrective measures.

s

Storage

Transportation

RS YRR IE
AEBEELNAZRERMIERRIREEES
R OB RRE R - OB EE Y - BEARR - BB
MRE  MAELNEZTEVIEEREERS
IR MEBREME  BEARBRAENRSE - B
THRMARMARBEBREEZRLZZEIE -
BMEEANEREREY S BB RER
2 MEMESEZVAHEERAEHKRER
B RN EERRMNET - BERMEE SR
BRETEERE  @ReRRETITRHAR -
EE A RE S ERIREISR - HAFIMEHS
AP EEE T BME - WRERRIAIETTE -

}
<

Treatment

GKE B

e Collection bins are installed with o
dedicated labels for hazardous waste
collection

e Daily inspection are conducted by site
supervisors to ensure proper collection,
classification and labeling of hazardous
waste

o RERUZABENBRERBELBEY o

s MEFEETAERSE SHEREED
W& DEANREES R

LHBH  BERES

Air Emissions

The Group’s air emissions mainly come from air emissions produced
from emulsification operations, boiler fumes, and waste gas from
wastewater treatment plants. In addition, our use of vehicles also
generates sulphur oxides (SO,), nitrogen oxides (NO,) and particulate
matter (PM). The organic solvents we use also produce VOCs.

Designated personnel transfer the e
hazardous waste to the hazardous
waste warehouse and record the
date and quantity information

HEABBICRENEEAN L .

R

Hazardous waste is transported

to qualified units for treatment, for
example, waste activated carbon is
incinerated for treatment

BEEERNEAEEEEENR
B IS REE M RS EIT RS
b2

EER.
AEEMERENEZRIVEERZEENESR
MERER - JSKEBIMERSE o I - FKAM
FTie AERE NG EEREIW(SO) - BELY
(NO) LA K BERI ) (PM) S  UESD - B APUE BRI A
BB g EAEE B EP(VOCs)
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Pursuing Beauty with the Environment

A

Air Emission Treatment

BESRERIE

BE N — BB

Air Emission Testing

B SR AR

e QOur factories are equipped with bag dust removal, o
activated carbon adsorption and fume purification
devices

e Regular maintenance and replacement of activated o
carbon and other components in the air treatment
equipment is conducted to ensure proper operation

o IHMREKAKRE EMREH - mEHELERE .
s THIHEBEREERKEEMIMREER  BREREER
e IE %817 .

CONSERVING ECOLOGY AND
BIODIVERSITY

In order to reduce the environmental impact on natural resources
during construction and implementation processes, before
construction begins and throughout the project, we conduct
environmental assessments and monitoring of the ecological
environment, soil quality and noise levels. We have implemented
various measures and special construction arrangements, including
the installation of noise reduction devices, keeping noisy equipment
away from project boundaries, installing sound barriers, and using
dust collectors and activated carbon to treat air emissions, etc., in
order to protect ecology and biodiversity.

We commission third-party testing of our air emissions
on an annual basis to monitor emission indicators and
ensure compliance with relevant regulations

We regularly use VOC detectors to test waste our air
emissions facilities

ZRE=NTEFHBERETRN - BERBERNTRIES
HERER
13 FRVOCHz 8 25 & BRI 50 BE R DR e

HEELERREYZ M

AT RERRMETHBEEREMAAERDN
FE  RARNETERAMMNER TEBEPHER
WERWARRE  1IE - BRESETHAEME
Z o WHRET ZRERMFIETIZE - 8%
KHEBSR  HREBRANEWEEEMEAR S
R REBEFRE  RARESEMREIERE
RE - NEEERREMZEIE -
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Pursuing Beauty with the Community

BttE—BExE

Target:

BiE -

Most material issues covered in this Chapter:

AERENRE RS :

To shoulder corporate social responsibility and drive positive
changes in the communities we serve
BELEAGEML  AEERFRIERZE

The Group actively promotes public welfare initiatives to
fulfil corporate social responsibility. During the Reporting
Period, our community investments focused on safeguarding
children and families, caring for the community, and raising
public environmental awareness. In the future, Chicmax will
continue to actively fulfil its social responsibilities, persisting
in philanthropy throughout the long-term development of the
enterprise, demonstrating the role of domestic enterprises.

Total amount of donation

approximately 2.5 million

BEREFEN2508

— Community investment and wellbeing

- HERIE MEit

AEERBBHITARTEY  UBALEHEET - RREH
- ARENHEBREEINTELELRKE - BEMLE - 1=
ARFIRRBBFHE - R LEBROBRERSETHE
Bl AOENRRRREETERMAR  YREELERE

A

g °

Total hours of
employee participation
over 500 hours

MET MY HBIB500/
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Pursuing Beauty with the Community
BT [ — B

Safeguarding Children and Families
FERERFEE

In addition to enhancing product quality and safety, during the Reporting Period, we initiated various
community welfare projects aimed at safeguarding the health and well-being of children and families. We
are committed to bringing positive impact and value to them.

BRTRAEDNEERRZREZ/N > RMARBREHEARESELEARER  UTERERRENBRREEEL B AN
MHEREEMEREE -

The Baby Elephant “Guardian New Voice” Charity Concert

Each year, we allocate RMB 500,000 to the dedicated fund under our brand Baby
Elephant to organize charity events supporting local children and families. During the
Reporting Period, we collaborated with the Women’s Federation of Jiading District and the
Jiading Representative Office of the Shanghai Children’s Foundation to successfully host
the Baby Elephant “Guardian New Voice” Charity Concert. The event brought together
approximately 200 disadvantaged children and families, inspiring their musical potential
while practicing social care.

ABIR[TEFEINETRS
BHMEBFRAOBTARBRE TRBAE /) KHEEES  BPEZEIIHEHEE
REE - RBERR - AMEZFTREXBMEGREETAEESERZERRESE K
NBWAE) K[ THRFB] R ELE  RH200E6ERRERKESK T EYPHSLE
2 ORMBHEEER  ERLSME -

The Baby Elephant, Shining Stars” Charity Project

During the Reporting Period, we partnered with the Women’s Federation of Jiading District
and the Jiading Representative Office of the Shanghai Children’s Foundation, to launch the
“Baby Elephant, Shining Stars” initiative. The project aims to provide more comprehensive

treatment and support for children with autism, bringing them a brighter future.
(A5 BXESIA®RER

RBREHE RMINEERFAMAEN LT REECE R ERREETFRI 4L/
x - EXEmFE SEREMERERHEZEAARENXE - RMOFFRERTHR
K o
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rsuing Beauty with the Community

Baby Elephant Children’s Friendly Neighbourhood

During the Reporting Period, we proudly launched the Baby Elephant Children’s Friendly
Neighbourhood. This project aims to create a healthier, safer, more inclusive, green, and
prosperous public space for children, providing them with a place full of joy and learning
opportunities. On the opening day, we interacted with approximately 100 children through
interactive games, educational activities, and enjoyed facilities such as children’s stages
and play equipment, making the neighbourhood a paradise for their laughter and growth.
ABIRAERFEHER

RBEEHE RMEEREAE/ KRRERTER - ZBESEAZFMITE—EE R
B %% BY &6 ZXROLHZEZHE RETFMARE—EAxRABENZERENS
BT e RAREERXR BPEN100B8ZEEITEIEL - BIEHRBERE  EXREHS -
BURRMEE R - R EK M PIEK - KRR -

“Walk with Love” Summer Camp Initiative

During the Reporting Period, we launched the Baby Elephant “Walk with Love summer
camp initiative”. We donated 1,300 sets of primary school care packages to children
of working parents in special positions such as public security, health, and technology
through the Shanghai Children’s Foundation, committed to helping children working
parents enjoy a safe, healthy, happy, and rewarding holiday.

HEERITZ OB ITH

REmESHE - BB TAE/ R BERTEOEFAMRTEH] ZMEBLETREES
g AAR - HE  MEEFREUAGNEHAERIRETLBE 71,3008 NE &
FIEAEEE  BOIREPERIENZTEREZS  @F  RE  AnsmE -
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Pursuing Beauty with

the Community

o0

@ Caring for the Community
BELE

As a socially responsible enterprise, we have continuously been offering our help to
assisting those facing difficulties in society.

communities in need,

EREETONHEEREE  RMSENEEENERALET  HHHETATENEBHEA -

Aid for Natural Disaster from Heavy Rain and Flooding

During the Reporting Period, severe rainstorms and flooding caused by Typhoon
“Doksuri” affected areas such as Beijing, Tianjin, and surrounding regions. We donated
products and materials worth RMB 1 million to the disaster-stricken area of Zhuozhou,
providing exclusive protection for the skin of adults and children in the affected areas and
addressing the shortage of supplies in some disaster areas.

SRR TE

RImEE SRATHERN |FE  RERSHEBREERNLSAE - HAIAEMN KR
BEE {Emoﬁﬁﬁfxﬁﬁ%ﬁ%m%ﬁ RELEKA  RENEREZETE  BAKD
K2MERZ G

Earthquake Relief Efforts in Gansu

During the Reporting Period, to stand in solidarity with the victims of the earthquake in

Gansu, we donated RMB 1 million in cash to the Shanghai Public Welfare Foundation to

support the earthquake relief efforts in Gansu.

HEERLTE

%iﬁiﬁﬂﬁ CRTEHBMBENNREATEHRE  ZMMETARESSRBEI1008 TR
AR EHBEH R IIE -

Rural Area Inspection and Exchange Initiative in Yunnan

During the Reporting Period, we collaborated with a few other caring entrepreneurs to
conduct an exchange in Moding and Yao’an of Chuxiong in Yunnan Province. We donated
supplies to 1,280 students, provided financial support to 10 students with special needs,
and donated RMB50,000 of charity funds for township infrastructure construction based
on local needs. Meanwhile, our Vice President, Ms. Ying Yu, along with other caring
entrepreneurs, conducted on-site visit to rural areas and schools, fostering discussions on
subsequent support initiatives.

EMANTEZERIRITE

REEHE  RMEAMBZEOCERAFANEEREZEMNEEZRME LT FETER
2w HPIBEHWERE1,280824 H10RFHREL R TESEY  UASEMT
R BESETARBEOESANMEEMER - RR - HMANBIERMBL TRAME
DEERMAERAEANRBRETEMZ R - JnRBREERES -

\

\/
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Pursuing Beauty with the Community
B [ — R

Raising Public Environmental Awareness
RALBRRRES

In addition to enhancing the sustainability of our products and operations, we also aim to promote
environmental awareness and concepts of conservation to the public through the influential power of our
brand.

RTRAERMEENTHFEMUN  RUFFLEREAERNRELENARAREERRNBESREH

One Leaf Released the Sustainability-themed Short Film

On April 22nd, World Earth Day, we released a groundbreaking sustainability film titled
“Harmonizing with Nature, Making Beauty More Eco-Friendly” under our brand One Leaf.
This film showcases our environmental principles and initiatives across various dimensions
such as raw materials, research and development, production, and retail. Through the
social influence of our brand, we aim to promote sustainable development and inspire
others to adopt eco-friendly practices.

—EFERBMHAERER

AR22 A FRMIRA - BRMBMH T E2HAIRERERF —EF(RaAMBHE  EEXEFIR
R RRE - HE - 4E TESZHE  RE—ZFORRFRESESE - UBBEMEHE
EYE N IIFERR -

“A Dialogue between Art and the Earth”

During the Reporting Period, following the success of the collaboration with young artist
Zhi Lin, we invited another talented young ceramic artist, Mr. Ren Xuyifan, to kick off the
second edition of “A Dialogue between Art and the Earth.” Through his ceramic artwork,
Mr. Ren promotes the concept of coexistence with nature. He crafted 300 exquisite
ceramic flower vessels, presented in limited edition gift boxes, to convey environmental
consciousness and showcase the beauty of art to the public.

[ — 35S0l B b BRAVEI5E |

BESFRMREME  RMXREPHRFFEEEBMRIRIAEERRE S —
LSBT EMIKEHEE ] BBAEIEREHEE A ENIES o ITE T HAERBEEEL
BOERRELEN  HLEMAREERREBERTEM 2% -

Responding to Earth Hour and Public Advocacy ; KRB OR ©
We continue to leverage our brand influence and social media platforms to o
enhance public conservation and environmental awareness. For example,
we responded to the Earth Hour initiative by the World Wildlife Fund
(WWF), taking action to encourage and appeal to the public to protect the
environment. At the same time, we posted on social media platforms on
occasions like Arbor Day, encouraging the public to protect biodiversity
and adopt sustainable lifestyles.

LR —NREAREE

FMBBERARETENRMTERTS  BAARNRERERES
MERHMREAESFERLN MIR—/ K| ATEHB T EARRE
RIE o ARBMAESSE B FREMHERERET  REARREEY SR
MRATFEEFER -
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Significant Laws and Regulations

BREENERIER

Significant Laws and Regulations

BHEERER
The PRC Overseas
H g
e The Law on the Prevention and o Water Pollution Prevention Act (/K& 527 1E%)
Control of Water Pollution of the PRC e Basic Act on the Environment (&35 £ 40%)
(3 AR MR NOTLEEE) e Soil Contamination Countermeasures Act (118)5 24 5 %)
¢ The Law on the Prevention and e Pollutant Release and Transfer Register ({t B¥EH T E

Control of Atmospheric Pollution of the & I E)

PRC (b #E ARLMBEIKR540A7E) o Waste Disposal Act (BEWEEHE)
® The Law on the Prevention and

Control of Environmental Pollution by

Solid Waste of the PRC (F2E A R L0

Bl 52 RE Y5 AR 2 0%)
* The Regulations on Urban Drainage

and Sewage Treatment (S #E HE/K )5

IKER IR AED)
¢ The Regulations of Shanghai

Aspect A.
Environmental
A RIE

Municipality on Drainage and Sewage
Treatment (/8 M HEKE5 7K BRIE 6
1)

e The Law on the prevention and control
of soil pollution of the PRC (AR
HRE L2524 0780%)

* The Environmental Protection Law of
the PRC (P E#ARKMBERFREE)
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Significant Laws and Regulations

BEARENMERYR

Significant Laws and Regulations

BHEERER
The PRC Overseas
H g
e The Labour Law of the PRC (FZEAKR e The Labor Standards Act (% B)E%E%)
HEMBE L E)E) e The Labor Contract Act (% Eh32475%)
e The Labour Contract Law of the PRC e The Act for Securing the Proper Operation of Worker Dispatching
(FEARLMBELEE RE) Undertakings and Improved Working Conditions for Dispatched
—— e The Implementation Rules ofETe Labor Workers (RS EKESEBEES RUERELSHE M EGSF
Employment Contifct Law\of:h\(i PRC (PEARH %)
BEB  EE %D%ébé\@i:%imﬂ%m)
Aspect B4: Labour * The Regulations on zi(j Annu?l Leave
Standards for Employees (B4 T %5 & & (R R 1&4)

BB | TR e The Social Insurance Law of the PRC
(FEARAMBEM S RIZE)
e The Regulations on the
Administration of Housing
Provident Funds ((FE A& E &

16451
Aspect B2: e The Law on Occupational Disease e The Industrial Safety and Health Act (E %% 2H4%)
Health Prevention and Control of the PRC (F
2 AR LB B R 25
and Safety

e The Production Safety Law of the PRC

BEB2 : REHZS
BEB2: RERZE @ man@zzizd
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Significant Laws and Regulations
BRHEERER

The PRC
FE

Significant Laws and Regulations

BRARENMERDIR

Overseas

=¥

Aspect B6:
Product
Responsibility
[EEB6 : EmEE

The Product Quality Law of the PRC (&
EARENEERE %)

The Advertising Law of the PRC (FZE A
REMBEEEZ)

The E-Commerce Law of the PRC (2
AREMBEFEHE)

The Live Network Marketing
Management Measures (for trial
implementation) (4848 B &= iHE B I~
(F17)

The Law of the PRC on the Protection of
Customer Rights and Interests (FZE A
RENBEEBEERES)

The Copyright Law of the PRC (R #E A
RAFBEZEERZ)

The Trademark Law of the PRC (FF%E A

REMBEFIEZE)
The Patent Law of the PRC (P2 AR
B EFE)

The Measures for the Administration of
Internet Advertising (B 48 /& & & 12 it
E)

The Provisions on Prohibiting the Abuse
of Intellectual Property Rights to Exclude
or Restrict Competition (£ 1F8 FA ANzt &=
REHER - REIBFITRRTE)

The Regulations on the Supervision and
Administration of Cosmetics ({t 5 EE
BRI

The Measures for the Administration

of the Registration and Recordation of
Cosmetics ({bAz et EEREEIVE)
The Measures for the Administration of
Cosmetic Labels ({b ik SIZE EEH1E)
The Measures for the Supervision and
Administration of Cosmetics Production
and Operation ({tifmEELE LB ERE
wE)

The Notice on the Adjustment of
Cosmetic Registration Record
Management (B #H2(bikmE B R
EREEEENRE)

The Hygienic Standard for Cosmetics (1t
T AR %)

The Procedures and Methods of Safety
Evaluation for Cosmetics (b &% 2 1
BRI E)

The Supervision and Administration
Regulations of Children’s Cosmetics( 52
EtlmEEERRE)

Technical Principles for Children’s
Cosmetics (T E AT ERA)

Act on Securing Quality, Efficacy and Safety of Products
Including Pharmaceuticals and Medical Devices (FE{REZf - &
BHRBENNE  DAREENEE)

Consumer Contract Act (4 &% & RE)

Consumer Safety Act (HE&ZZ 2 %)

Act against Unjustifiable Premiums and Misleading
Representations (7~ & HE i 88 42 2 1 & 123407 %)

Product Liability Act (RE#EEE)

Trade Mark Act (F1Z)%)

Environmental, Social and Governance Report 2023 =3
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Significant Laws and Regulations

BEARENMERYR

Significant Laws and Regulations

BELERER

The PRC Overseas

a2 2N

e The Criminal Law of the PRC (FZ A e Unfair Competition Prevention Act (N IEZF LE%)
Aspect B7: RHEMELE) e Penal Code (i)

Anti-corruption e The Anti-Unfair Competition Law of
EmB7 : RES the PRC (FEARAMBE R T EE HF
V%)
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. Awards and Recognitions
| ERERIE N R

Sustainable Development A ER R Organizer MEEEHEAE

EDGE AWARDS Global Innovation ~ EDGE AWARDS 2 BkAI##Fi& — TMTPost A A
Selection — Annual ESG Innovation  FEESGAI#T b2

Enterprise (EDGE AWARDS &A% o EBH

R - FERESGAIFT %)

e Chicmax

2022 - ESG Brand of YOUNG 100 YOUNG1004F £ 2 1 mj& PaiDong (&) FE)
Influential Brands (YOUNG100F[E  2022-ESG## %

2 MmE2022 —ESG L) o —ZEF

e  One Leaf

“Sustainable Collision with Personal [ A58 8218 AR AEEBRIE | Jumeili BER
Care” Cosmetics Sustainability {bA @I ERE — Al FERTT

Forum — Sustainable Practitioner &

(IArsEREAEENEBRE L o —EF
MG AR R — AIRAERTTE)

e One Leaf

2023 Excellent Cases of ESG 2023 F EEHER/ICMMITE  China Association  FEEREF
Environmental Protection in the ESGIRIRREESEN of Fragrance bR IERE
Flavors, Fragrances and Cosmetics o —ZF Flavour

Industry (2023 B R B Lt mTTH and Cosmetic
ESGIRIRREEFZEN) Industries

e One Leaf

The 8th Annual ZhiTong Financial ~ %/\[EE B4 FTRA] ZhiTong Financial ~ ‘&@AT &

Listed Company Selection — Best e — RIEESGA R
ESG Company Award (5 /\E&@EF o EERKD
K EMATEIREE — &IEESGA FAIEE)

e Chicmax
2023 cls.cn Zhiyuan Award 2023 B Hg 1t Bum 82 cls.cn (B Es4t) ik
- ESG Vanguard Award —ESG/igiE
(2023 FF B 1T BURHE —ESGSL#88E) o LEERD
e Chicmax
@R@ Community Care HEAR Organizer THEEHAE
The 2023 Excellence Award for 2023 ERFEHELEAE  Jiemian News SEFH
Outstanding Enterprises o FERMD
(2023 FERFEHRZLEARE)
e Chicmax
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Awards and Recognitions
FREEBNKRE

Recognition of Corporate = 2 Organizer MEEEHEAE
Capabilities

The Blue Rose Award — 2023 B -2023FEHEN China Cosmetics PR AR
Annual Influential Listed Company MR Summit

(B —20283FEB H EmAal) o LEERHK

e Chicmax

Shanghai-based Benchmark e RAEEBEEFLE Shanghai Industrial /8™ T3 H B4HE
Enterprise in the Digital RS2 Internet and Daily ~ BA{LERITEWHE
Transformation of Cosmetics o LGP Chemical Industry

Production Sector (/& m1bia &4 Association (& T

EERE T L ERST ) EEHEEB RS

e Chicmax — Shanghai Zhongyi miTERE)

2023 Annual Star Listed Companies 2023FEHE A Al Global {bAk G R
(2023FEHE LR a) o FERM Cosmetics

e Chicmax (bAk R ER)

2023-2024 Annual Brand Business 2023-2024F [ RIE R %EME  Fat Whale FEER

Narrative Award —Annual Case of  #& — /L BERIRFE I

Cultural Value Sector (2023-20244F o —ZF

EmEEEMER - ULBERRSE

EET)

e One Leaf

The Snowball Annual Gold List - SRFESE —2028FEK KN Snowball Finance  EIK

Top 100 Growth Listed Companies £ & 10048
of 2023 (BEKFE &5 —2023FE e LEERD

Bk & 1 £ A RI100%%)

e Chicmax

The 2023 Whale Tide Award— 20238 — FREHEAKEK Blue Whale Finance &5 fz 1 4%
Annual Value Growth Award BEEE

(20238 — FEHRAK K o XM

BER)

e Chicmax

Recognition of Product and Ef 2 Organizer TR

Service Quality

The 8th Cherry Award — Annual F\EBIKRE - FEEERA Myguancha.com BEITHEER
Outstanding Performance Award R Y R IR K 82

for Baby Bath Product Brand o ATE/F

(ENERHKRE - FEEERA

AR R IR K AT)

® Baby Elephant

The 8th Cherry Award — Annual FENEBBKRE —FEHRKRES Myguancha.com HETEEE
Growth Dark Horse e newpage—H

(ENEEHKARE - FEERRES)

* newpage
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A decade of the new era for brand -
Excellent Development Power Brand
2012-2022 (2012-2022 #H5 F %
TF - EMER NG

e Chicmax

Brand Star Awards 2022 — Annual
Potential New Consumer Brand
(2022 2Bk #E — FEENFHE RIS
* newpage

Annual Popular Baby Care Product
— Baby Elephant Ultra Protection
Cream (FEAREEAREE

m —ALB/\REF LR ETR)

e Baby Elephant

Annual Popular Mother Care
Product—Baby Elephant Japanese
Sakura Essence Skincare Set
(FEARSGERmBHAD—

AL/ R BARGIRERIS &)

e Baby Elephant

InnoCosme Formulation Award
(3=1RED 5 #8) — One Leaf Repair &
Embellish Moisturizing Mask

e One Leaf

Top 10 Newsmakers in the Chinese

Cosmetics Industry of 2022 (2022

Bl Al faeT 5+ AFTE A )

e Dr. Hiroshi Huang Oh (&2),
Chicmax

17th Trust in Your Beauty —

Annual Trusted Cosmetics — Gold
Honeycomb Firming Eye Mask (58
17TEIBREBRER] - FEAESE
Bl - ZRESBEIMEBUR
AR IR)

o KANS

17th Trust in Your Beauty — Annual
Trusted Cosmetic — Baby Elephant
Ultra Protection cream (F£17f& [
EBIER]- FEAESFERIEL
i — ALE /R EF AT TR)

e Baby Elephant

17th Trust in Your Beauty — Annual
Trusted Cosmetics — newpage Baby
Balancing Cream (£17 @ [ =&
BiER]- FEESERLm —
newpage — B L E L 278)

* newpage

Environmental, Social and Governance Report 2023 3835 « & L E AR E|

2012-2022 TR mIE +F —
FHEE Mg
EEBRG

20222 — FEET
HEB @
* newpage—H

FEARGERMEEMS
ATE/RETLEER
o AIE/ R

pu}

FEARE R m 555
—ATE/ R ARRERERR
o AIE/ R

RREC T8 - —EFIEEEEH

JKE R
o« —EF

20227 Bl an T 5 + R HTH
N
o J|E - LEBM

F17ETHEERERE]
— FEERERKM
—BEFRRESBRBIMER
PRACER IS

#ER

FI7TEREBHKEE]
- FEESEBKSD
— A B REFREER
AT/ 5%

FTEIEREBREE]

— FEEFERE S
—newpage — B LELZ 5
* newpage—H

Awards and Recognitions

FEEEMRE

China Brand

Brand Star

China Parenting
Network Holdings
Limited

China Parenting
Network Holdings
Limited

innocosme award

Committee

China Cosmetics

Review

Fashion.sohu.com

Fashion.sohu.com

Fashion.sohu.com

(P B b ) #E 54

SR

innocosme award
HwEze

B A o

AR
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Awards and Recognitions

FEEARAE

Beautiful Journey Annual List —
Baby Elephant Antarctic Cream
(ZBBITERS — AL B/ FHETTE
1BK%ETE)

e Baby Elephant

Beautiful Journey Annual List —
Baby Elephant Kids Shampoo

& Body wash (EEETTFERE —
ALE/\RRERENAE)

e Baby Elephant

2023 ADMEN International Award
for Creative Communication Gold
Case (2023 4FE ADMENEIE K 224
EEAEEBLR)

* newpage

2023 Annual Interface News New
Face List Brand Top 10 (20234
FUE T EFTEARS m g Top10)

o KANS

2023 Super Growth Brand (2023
BRI R M), 2023 Outstanding
Brand in the Domestic Cosmetics
Category (Face Creams and Lotions)
(R02BEELHREESREEE
FLR i)

o KANS

2023 National Cosmetics Category
(Infant) Outstanding Brand (2023 E
BibimmiE (RE) BFmhE)

° Baby Elephant

2023 Annual Repair Essence Award

(2023 FE & #EIFE )

e  ARMIYO— Artemisia Naphta Oil
(X AE — T EMAN+)

Double 11 New Generation Brand

Award (211 57851 54 k2 8%)

°* newpage

2023CBME China Maternity and

Baby Industry Award — Annual New

Energy Brand (2023CBME A & 22 22

BEXE - FENTEME)

® newpage

ERIETTFER — A B/ 5mETT Beauty Evolution
FAfR KRR
o AE/)F

EXBETERE —AE/ K Beauty Evolution
RERENRE
e MB/IR

2023 F £ ADMEN B B% K #2812 {E ADMEN Award
BEEEER

* newpage—H

2023 FEREFBEHMES MM Jiemian Fashion
Top10 Awards
o R

2023BBHBILE RIS - 2023F &1k Global Cosmetics
MAEESREERE LRMRE (bR
o HH

2023 B bz maniE (&) B85 Global Cosmetics
e (b FhR)

o AIBB/)ZH

2023 F EiEEIEE LR CTF Beauty Awards

o XHE — FEMAN+

11T 8 an heR 5% Tmall
* newpage—H

2023CBMEF B2 £ EE X4 — CBME Awards (FE

FEHLEmIE PRBEXR)

* newpage—H
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\ Awards and Recognitions
| FEEEMRE

2023 Tmall Baby Awards — Maternal 2023F K54 2248 — FEENZEE Tmall A (1]
and Child Charity Leader award A

(Rt B — FERNRERA) o AE/NR

e Baby Elephant

2023 MEIYI Awards — Annual 2023 FREFEREETOPE — MEIYI EFRE
favourite TOP list award for HREEE AR
pregnancy, infant, and child o AIfE/)Z

skincare products
(2023 FREFEEETOPE — 2

BEEE AR
e Baby Elephant
Annual Celebrity Skin Care Gift Box FEEMITEREEEE S —  Ocean Engine E=25|%

in Beauty Industry (FFfEEA1T BRI R
A2 EES8)—KANS Polypeptide o #F
Collagen Softening Series (41 &2 &

%))

o KANS

New Cosme Awards — Super Single 2022-20234[Z [ #ix A E | —[# C2CC C2CC
Product — Baby Elephant Kids BRER|—ABRREERE

Cleansing Foam (2022-20234 & HRERA
[FMKRE |- [BRRER|—AE) o AE/) K
RREERFZHREAM)

e Baby Elephant

Recognition of Technological and &% K Al#H K F:2 A Organizer MEIAE

Innovative Capabilities

Brand Star Awards 2022 — Special 2022 2 #% — H18£|¥# — & Brand Star mahd E R
Innovation Award — Annual Industry SR st EIFTAEFEE RIEH T —

Best New Product in Product newpage —H BE LT

Design Innovation Category — * newpage—A

newpage Baby Balancing Cream

(2022 23R EE — HIRAIH R — EMR

FHEIFTAAFE RIEH T —newpage —

HEBELZLR)

* newpage

2022 Fashion Bazaar Design Award 2022 #5552 5F K& — FE & Harper's Bazaar W 181 8555

]

— Annual Product Design — newpage fhi&st —newpage— B LE L >

Baby Balancing Cream (2022 &

MEPRETAE -~ FEERRE - newpage—H

newpage —H B E R IFE)

* newpage

InnoCosme Ingredient Award — InnoCosmeZ= 2R % 42 —Tiracle innocosme award  innocosme award
Tiracle Pro (InnoCosme= 12 Rk} Pro

#% —Tiracle Pro) o LEFERM

e Chicmax

Environmental, Social and Governance Report 2023 35 « it g R&A#HE| 79



Awards and Recognitions

FEEHENMRE

Packaging Design Award — Silver BIIRER AT 8% — R 4E — B K517k MUSE Design MUSE Design
Award — Dual Repair Series Essence FLI5ZFETE Awards Award

Cream (BERGIHE — R —EER o —HF

HI7KFLIEEETE)

e One Leaf

Packaging Design Award — Silver REREHHE — R4 — AT & // 5 EF MUSE Design MUSE Design
Award — Baby Elephant Ultra z:th ETE Awards Award
Protection Cream (B#&FT1E-8R o AIB/\R

R—AE)KFLFER)

® Baby Elephant

Packaging Design Award — Silver B ERET % — R4 — BB MUSE Design MUSE Design
Award — Moisturizing Oil (855t ® newpage—& Awards Award

82 — REE — HEH)

* newpage

Packaging Design Award - Silver B2Ek5T4% — R4 — R7IE5# MUSE Design MUSE Design
Award — Hair Care Series (B2#: &5t %% Awards Award

8% — R - RIAEEER) o fRKF

e KYOCA

Packaging Design Award — Silver B2 %5118 — R58 — fFER MUSE Design MUSE Design
Award — Essence Fluid (@%‘%%&E‘I‘ e PP2A Awards Award

83— R - BER)

o PP2A

National Business Science and 2B ERIFAA S China Cosmetics ARt
Technology Innovation Enterprise ¢ L3R5

Award (% B BHE AR 4 2 5%)

e Chicmax

2023 Personal Care Industry - 2023 &l A2 MR1TE — &% Ringier Trade Media 4818 T EH

Ringier Technology Innovation

Award (Award Categories:

Functional Ingredients) (20234 1EA
BRITE — RRERIF (A

IEEE#%EE'J))

e Artemisia Naphta Oil (55
AN+)

8T 88 (TR BCRHARN) Ltd

o FHEMAN+

Cosmetics Packaging Design Award {big BB E R 18 — BARS IFEmMZTREZS

— Dual A Alcohol Essence ({bia i

iF Product Design
Award Committee

BERFT R — CARFE) o R
o KANS
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2023 New National Goods
CoolTOP20 Product Award (Blue
Copper Peptide) (2023#1E &
CoolTOP20 Z fn #2 (& i fX))

o KANS

2022-2023 Shanghai Design 100+

(Polypeptide Collagen Softening

Series) (2022-20234F £ LG &

100+(4T &2 R 71))

o KANS

Annual Beauty Product Innovation

Achiever Award (FEERE wm Al

Bt A £%)

e Chicmax

Best Event Marketing Innovation

Award (newpage Short Video to

Parents Who Hear Their Children

Crying) (REFMH L HEIFE

(newpage—E 5o BUiE B.#2 1 R

HIR &)

e Chicmax

Cosmetic Upgrade Innovative

Finalist Products (Third Batch)

Cosmetic Upgrade Product — KANS

Polypeptide Collagen Softening

Cream ({bAz A RAIFTABER (8

=) bt R E R — ERZIRRE

JRIERAEEET)

o KANS

Outstanding Case of New Domestic

Brand Innovation for the year of 2023

(2023 F B E m R R E S =)

e  One Leaf, KANS

Amazing Chinese Ingredients “Top

10 Chinese Innovative Ingredients”

Award (T T 2E A BIRC D [ H B AT

BE#Top10] £8)

e  ARMIYO - Artemisia Naphta Oil

(LB B -5 S MAN+)

China Cosmetics Black Swan Award

- Annual Scientific Brand (F7 Bk ik
mAEKRIEE — FEREME)

e Chicmax

Environmental, Social and Governance Report 2023 3% -

2023%1 8 & CoolTOP20E
(EESRAK)
o HEF

2022-2023F & F/8RET100+
(AL ERE R751))
o FEF

FEEXBTEMRIFKE LE
o XM

B EF L B 52 (newpage
&)

—HERFBEREZTRENR
o LEXEEM

{tHEAREFABRER (F=
— P2F Z BB Fragrance Flavour

i) (bt dn TH AR E &
[REMHBETE
o ER

2023 FEHBEE mig AIFTEFE R

i
. —H7 BE

T THER R R D
Top10] 2%
L4 ﬁgf/ﬁf EW/EEAN+

Awards and Recognitions

FERARSE

iyiou.com

WDCC2023

2023 WWD CHINA
HONORS

Mawards

—
et
Ell

9
BN
)

2023t &5
ZERE

2023 WWD CHINA
HONORS

&

e

China Association of FREIERIEE

and Cosmetic
Industries

Boao Forum for
Entrepreneurs

[ B &I R # Chunlei Society

(BE)

PR mBARIEE — FERE Jumelli

An &
o XM

Zi’%%& E/D%&D'

fetmITERE

PR ERIEERE

BEM
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Performance Data Summary

HIERAREE

2023 2022  Unit
Environmental KPI"° RIEB@RENEE 2023F 2022F Efy
GHG BERE
Total GHG emissions' (Scope  JAERELHEAE " (HE112) 11,546.55 10,236.63  tonnes of CO2-e
1and 2) M-_fikEE
Direct emissions (Scope 1) BERER(BET) 3,633.43 2,075.83  tonnes of CO2-¢
WMog(LiREE
Indirect emissions (Scope 2)  FIEHEN (HE2) 7,913.12 8,160.80  tonnes of CO2-¢
M_ftE=E
Total GHG emission intensity ~ REREHNLERE (BE1R2) 2.76 3.83  tonnes of CO2-e/
(Scope 1 and 2) RMB million revenue
BM-EtikE=E
AREBETHA
Air emissions BER
Nitrogen oxides (NO ) ﬁﬁﬁ%(NOx) 2,531.48 1,833.63 kg
NI
Sulphur oxides (SO) falt®(so) 130.77 111.97 kg
NI
Particulate matters (PM) SF RN (PM) 140.96 90.18 kg
NI
Energy BER
Total energy consumption ERBHERAE 28,970.40 23,045.82  MWh
FETRE
Purchased electricity BN 13,293.58 13,539.26  MWh
FETRE
Natural gas RAR 3,267.70 2,968.51 MWh
TETRE
Unleaded petrol I 484.75 438.06 MWh
FETRE
Diesel S 5,389.27 664.72  MWh
FETRE
LPG BAC AR 6,535.11 5,435.26  MWh
THEF B
Total energy consumption ERERERETE 6.91 8.61  MWh/RMB million
intensity revenue
FRTRE/ AREEET
WA

10 Totals may not be the exact sum of numbers shown here due to rounding.

11

ERMBAA - A5 R B AT EREHN

According to the GHG Protocol Corporate Accounting and Reporting Standard (revised edition) issued by World Business Council for Sustainable
Development and World Resources Institute, scope 1 direct emissions cover GHG emissions directly produced by businesses owned or controlled by

the Group, while scope 2 indirect emissions cover GHG emissions of “indirect energy” resulted from electricity (purchased or acquired), thermal energy,
refrigeration and steam internally consumed by the Group.

RBAERCEXEERGBERURERARMBITHOAERERERTE - CESHERERI (BTN - BE1EEHFRNREEFAERHEAIEHNERE
BEEMRERBYN - MEBE2MEHFREIRERE REBRNIEFE (BERNSEGH) BHEEE 2R MERH I B [FEER DREREHMN -
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Performance Data Summary

BIERAME

2023 2022  Unit
Environmental KPI' RIGERENIER 20235 2022%F By
Water use Ak
Total water consumption HEIEKE 227,528.73 225,877.39 m®
MK
Total water consumption BREKETE 54.29 84.43  m¥RMB million revenue
intensity NEK AREBETHRA
Waste BEEY)
Non-hazardous waste BEEEY
Total non-hazardous waste MEERENEE 1,949.07 1,433.86  tonnes
generated 19
Total non-hazardous waste BERENEETE 0.47 0.54  tonnes/RMB million revenue
intensity B/ ARBEETRA
Hazardous waste BEBREY
Total hazardous waste BEEEEDEE 6.46 6.00 tonnes
generated M
Total hazardous waste BEBEENEERE 0.002 0.002  tonnes/RMB million revenue
intensity W/ AREEETWRA
Finished product packaging &M mEEHE
materials
Total packaging materials used EEMEHEE 91,185.53 76,342.75  tonnes
1
Paper i 16,221.60 11,529.97  tonnes
WA
Plastic BE 60,653.15 60,755.55  tonnes
]
Metal G 2.61 1.85  tonnes
1
Glass KB 13,600.00 3,553.13  tonnes
1
Others HAith 708.17 502.25  tonnes
]
Total packaging material BEMREERE 21.76 28.54  tonnes/RMB million revenue
intensity B/ ARBEETRA

10

11

Totals may not be the exact sum of numbers shown here due to rounding.

ERMBAA - A5 R B AT EREHN

According to the GHG Protocol Corporate Accounting and Reporting Standard (revised edition) issued by World Business Council for Sustainable
Development and World Resources Institute, scope 1 direct emissions cover GHG emissions directly produced by businesses owned or controlled by

the Group, while scope 2 indirect emissions cover GHG emissions of “indirect energy” resulted from electricity (purchased or acquired), thermal energy,
refrigeration and steam internally consumed by the Group.

RBAERCEXEERGBERURERARMBITHOAERERERTE - CESHERERI (BTN - BE1EEHFRNREEFAERHEAIEHNERE
BEEMRERBYN - MEBE2MEHFREIRERE REBRNIEFE (BERNSEGH) BHEEE 2R MERH I B [FEER DREREHMN -

Environmental, Social and Governance Report 2023 335 « it & kEAHE] 83



Performance Data Summary

BERAME

2023 2022 Unit

Social KPI HERRENER 2023%F 2022%F B

Employee distribution BInh?

By gender ZHRE D

Male S 542 388 No. of people
A

Female pegi 1,341 2,184  No. of people
A

By age group RERERE D

30 or below 307K A T 1,030 980 No. of people
A

31-50 31-505% 826 1,566 No. of people
A

51 or above 513k A L 27 26  No. of people
A

By employment type RERERNZ

Senior management SRERE 5 5 No. of people
A

Middle management hRERE 200 146 No. of people
A

General and technical staff —BEEMET 1,678 2421 No. of people
A

Full-time and part-time ZREEBEINH

distribution

Full-time 2B 1,883 2572 No. of people
N

Part-time X - - No. of people
A

By geographical region R EE S

The PRC B 1,796 2505 No. of people
A

Overseas XN 87 67 No. of people
A

Employee turnover rate' BIMkb=zs

By gender ZIERIES

Male St 24 36 %

Female peg 56 40 %

12 Included the number of employees of the whole Group during the Reporting Period (excluding contract workers and interns).

BEEBEASENET AL (LSKEREEABRIN) -
138 The employee turnover rate is calculated using the average employee number of 2023 and 2022.
BIRALLETIRIR2023 K2022 FHIFHE T AHGE -

84 | shanghai Chicmax Cosmetic Co., Ltd. /8 FEbHRRRHERA F



Performance Data Summary

BIERAME

2023 2022 Unit
Social KPI HERRENER 2023%F 2022%F B
By age group RERERE D
30 or below 30BEHA T 35 45 %
31-50 31-507%% 62 37 %
51 or above ST E 56 13 %
By geographical region BB ED
The PRC & 51 40 %
Overseas sk 18 10 %
Employee training BT
Training percentage EIEat
By gender ZHERIE D
Male B 2413 2411 %
Female ey 75.87 75.89 %
By employment type ZERERNES
Senior management SRERE 0.65 060 %
Middle management RRERE 4.35 446 %
General and technical staff —MEREMET 95.00 94.94 %
Average training hours g5 IR
By gender e E o)
Male S 11.60 2.31  Hours
aNs;
Female ey 4.86 1.28  Hours
NG

14 The employee training data is calculated using the total number of employees in our core businesses during the Reporting Period, and includes training data

for resigned employees to accurately reflect the training resources invested by the Group.

BTIRIIBEDREREBHRMEIEXBNAE TABGE - YEEBRBABNEIZE - ICERRRAEERAMNEIER -

Environmental, Social and Governance Report 2023 1838 - st & R&a®ms| 85



Performance Data Summary

BERAME

2023 2022  Unit
Social KPI HEERENER 2023%F 2022%F By
By employment type ZERERNZS
Senior management SRERE 22.00 8.00 Hours
aNs;
Middle management HREERRE 4.46 0.82 Hours
aNs;
General and technical staff —RERMET 6.49 1.46  Hours
NG
Health and safety REHZZ
Work-related fatalities'® ATTHAZS - - No. of people
A
Rate of work-related fatalities™ B T T-#ft & - - %
Lost days due to work injuries  ETL{EBAIERE 184 275 Days
H

15 Included data in the past three years.
BIEBTE=FNHIE -
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ESG Reporting Guide Index

RiE - HEBRE

Subject Areas, Aspects, General Disclosures and KPIs
TEHE  EH —RESRERESES

A. Environmental
A RIE

A1. Emissions

Al BER

General Disclosure

—RRIBE

KPI'A1.1

KPI'A1.2

KPI' A1.3

KPI A1.4

KPI' A1.5

KPI' A1.6

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to air
and greenhouse gas emissions, discharges into water
and land, and generation of hazardous and non-
hazardous waste.

BHERRAERBEER - kKR LT  AERES

FEEYIHEEZH

(a) BHEK: &

(o) BTHBITABEATZENBBEERROHNER -

The types of emissions and respective emissions data.

BERiE S AR B BE -

Direct and energy indirect greenhouse gas emissions and
intensity.

BEEREREZAEREHNERTE -

Total hazardous waste produced and intensity.

MELEERENEERTE -

Total non-hazardous waste produced and intensity.
FELEERREVRERTE -

Description of emissions target(s) set and steps taken to
achieve them.

HAPRATSZ A BE N E B R R RERE L B R R 25K -
Description of how hazardous and non-hazardous wastes
are handled, and a description of reduction target(s) set
and steps taken to achieve them.
HEBEERBEEEEMNTE - RIERATET AR EE B
RN REDE L BRI B

=g gt ]

Chapter/Disclosure
B5E BB

Pursuing Beauty with 56-65
the Environment
Significant Laws and 71-74
Regulations

IR

ERARREMIE

Performance Data 82-86

Summary

BERARE

Performance Data 82-86

Summary

BIBERARE

Performance Data 82-86

Summary

BBRRARE

Performance Data 82-86

Summary

BBERARE

Pursuing Beauty with 56-65
the Environment
SRR R
Pursuing Beauty with 56-65
the Environment

Emission Management 63
BB R

HErEE

Environmental, Social and Governance Report 2023 188 « st & R&a®ms| 87



ESG Reporting Guide Index
RiE - g kB oHERESI RS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure
TEHE  EH - —REERBREEEER B8 WE
A2. Use of Resources
A2. EIRfEMH
General Disclosure Policies on the efficient use of resources, including energy, Resource 59-62
— MR water and other raw materials. Management
BREAEIR (BIEEER - KREMRMEL) BB - BIRER
KPI A2.1 Direct and/or indirect energy consumption by type in total Performance Data 82-86
and intensity. Summary
RERESNERER SHEBEEREEEREE YBRRABE
KPI'A2.2 Water consumption in total and intensity. Performance Data 82-86
BREKERTE - Summary
YRBRREME
KPI'A2.3 Description of energy use efficiency target(s) set and steps  Pursuing Beauty with 56-65
taken to achieve them. the Environment
AR @R E AN E B E R AEDE L BIEMEKMA  Resource 59-62
W o Management
S —
BIREE
KPI A2.4 Description of whether there is any issue in sourcing water  Pursuing Beauty 56-65
that is fit for purpose, water efficiency target(s) set and with the Environment
steps taken to achieve them. Resource 59-62
K EGE AR LA B EMBRE - WRFTRISZMAKEE  Management
AR N RERE L B IRFTRIE 25 - IR — Rk
BRER
KPI A2.5 Total packaging material used for finished products and Performance Data 82-86
with reference to per unit produced. Summary
BN MATABEMHNAE RBEEENNE - BiERBEE

A3. The Environment and Natural Resources
A3. RERRAER

General Disclosure Policies on minimising the issuer’s significant impacts on Conserving Ecology 65

—R = the environment and natural resources. and Biodiversity
MIEBETAEBRRERARAAERERERTZEHNBUR - HEREREREM SR

KPI A3.1 Description of the significant impacts of activities on the Conserving Ecology 65

environment and natural resources and the actions taken and Biodiversity

to manage them. WELRREMSEME
HA R HRRE L RNERNEAZELRERNEES

B EBNITE -
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ESG Reporting Guide Index
RIE - g hEamEEs Rl

Subject Areas, Aspects, General Disclosures and KPIs

TEHE  EH - —RFERBEREEES

Chapter/Disclosure
B5E BB

A4. Climate Change
A4, EIRZ 1L

General Disclosure Policies on identification and mitigation of significant

— MR climate-related issues which have impacted, and those
which may impact, the issuer.
BRIREHEE R HETAEEZENERRIEERH
SENBE -

KPI' A4.1 Description of the significant climate-related issues which

have impacted, and those which may impact, the issuer,
and the actions taken to manage them.

HME G R ARG HBETAEEXENEARKHERER
N ERITTE) -

Climate Resilience and 58-59

Management
RIREE S R E R

Climate Resilience and 58-59
Management

RIREE ) R ERE

B. Social
B. #&

B1. Employment
B1. {Ef&

General Disclosure
—RH R (a)

(b) compliance with relevant laws and regulations that

Information on:
the policies; and

have a significant impact on the issuer relating
to compensation and dismissal, recruitment and
promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other
benefits and welfare.
A RRE  BERSA - TIERE - BRE - FEK
g Zalt  RE\AREMFERBEMNE -
(@) BE: &k
(b) BTHBEITABEATZENBBERIBROHER -
KPI B1.1 Total workforce by gender, employment type, age group
and geographical region.
MR - EEED - FRARIRMREDOIES L -
KPI B1.2 Employee turnover rate by gender, age group and
geographical region.
MR - FiRARI RME S D EEBIRALLE -
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Pursuing Beauty with 49-55
Employees
Significant Laws and 71-74
Regulations

HET R

BEMERRERIIE

Performance Data 82-86

Summary

BIERARE

Performance Data 82-86

Summary

BEBERARE

89



ESG Reporting Guide Index
RiE - g kB oHERESI RS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

B RE

TEHE  EH - —REERBREEEER
B2. Health and Safety

B2. BREZ2E

General Disclosure Information on: Occupational Health 53-54
—RRE (@) the policies; and and Safety
(b) compliance with relevant laws and regulations that Significant Laws and 71-74
have a significant impact on the issuer relating to Regulations
providing a safe working environment and protecting BERREERELS
employees from occupational hazards. BEERRERIIE
FHERFZE2ITHEREREREREBEEREN
(a) K+ &
(o) BFHBETABEAZENRMEERLARNNER -
KPI B2.1 Number and rate of work-related fatalities occurred in Occupational Health 53-54
each of the past three years including the reporting year. and Safety
BE=F (BREERFE) ATEBEMIETMHASBKLE - Performance Data 82-86
Summary
BEERREREZE
YRBRRAWE
KPI B2.2 Lost days due to work injury. Occupational Health 53-54
ETHBEATIEES - and Safety
BEREERZR
KPI B2.3 Description of occupational health and safety measures Occupational Health 53-54
adopted, and how they are implemented and monitored. and Safety
BEERERZE

HORPTERAN RO BE RRRERZ 215 - ARBBARITRERT
Pl

90 | shanghai Chicmax Cosmetic Co., Ltd. 8 FZEbHRIR1HERA 7



ESG Reporting Guide Index
RiE - g kB omERES =S

Subject Areas, Aspects, General Disclosures and KPIs

E: 30l

Chapter/Disclosure

CBE - —REENBREERR

B3. Development and Training

B3. &R RIEZI
General Disclosure

—RIE

KPI B3.1

KPI B3.2

B4. Labour Standards
B4. & T %8|

General Disclosure

— AR EE

KPI B4.1

KPI B4.2

Policies on improving employees’ knowledge and skills
for discharging duties at work. Description of training
activities.

BRARHEEETT TIERE M AR R IREEER - fEaiEs)

JEE o

The percentage of employees trained by gender and
employee category.
ZURIREEERZESNZIEEB DL °

The average training hours completed per employee by

gender and employee category.
ZMRIREEENE D  BEREE KNI FIREE -

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer relating to
preventing child and forced labour.

A BB IEE T 58 H]45 TH -

(a) BEE + &

(o) BTFHETABERTENERERIROINER -

Description of measures to review employment practices

to avoid child and forced labour.
S BB B E AR R ET RoRH|S4T -
Description of steps taken to eliminate such practices

when discovered.

R IRE RTINS B BRIEAMRRN SR -

Environmental, Social and Governance Report 2023 3235 « tt @ K& AR S|

B RE

Employee Training
and Development
BTHIIRER

Performance Data
Summary

BBERARE

Performance Data
Summary

BERARE

Pursuing Beauty with
Employees
Employee Rights and
Equal Opportunity
Significant Laws and
Regulations
HIET &%
BTREzRTERS
BEVER NOERIIR

Employee Rights and
Equal Opportunity
BT TSRS
Employee Rights and
Equal Opportunity
BTIEzRTERS

52

82-86

82-86

49-55
50

71-74

50

50
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Subject Areas, Aspects, General Disclosures and KPIs

Chapter/Disclosure

TEHE  EH - —RFERBEREEES B RE

B5. Supply Chain Management

B5. {HfESEEE

General Disclosure Policies on managing environmental and social risks of the  Responsible Supply 45-46
—MRIRE supply chain. Chain
EIRHEENRIZ I 2 RMEBUE BB EHERE
KPI B5.1 Number of suppliers by geographical region. Responsible Supply 45-46
i EE DR HEREE - Chain
BETHERE
KPI B5.2 Description of practices relating to engaging suppliers, Responsible Supply 45-46
number of suppliers where the practices are being Chain
implemented, and how they are implemented and BEEHERE
monitored.
BRI A ERNIED - mERITTEBRBEOIHERE
B AREBEHNRITRERGE -
KPI B5.3 Description of practices used to identify environmental Responsible Supply 45-46
and social risks along the supply chain, and how they are Chain
implemented and monitored. BEEHERE
H G B R LR S G IR EF RV IR IE Rt g AR e 1B B - LA
NABRASIT REERTTE -
KPI B5.4 Description of practices used to promote environmentally Responsible Supply 45-46

preferable products and services when selecting suppliers,
and how they are implemented and monitored.

R RE R AR R RS ARRERKRBHIEN - ARk
HEAMITRERTTE -

92 | Shanghai Chicmax Cosmetic Co., Ltd. /8 FEbHRRRHERA F

Chain
BE T ERE



ESG Reporting Guide Index
RiE - g kB omERES =S

Subject Areas, Aspects, General Disclosures and KPIs

E: 30l

CBE - —REENBREERR

Chapter/Disclosure

B6. Product Responsibility

B6. EmEE

General Disclosure

—RIE

KPI B6.1

KPI B6.2

KPI B6.3

KPI B6.4

KPI B6.5

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that
have a significant impact on the issuer elating to
health and safety, advertising, labelling and privacy
matters relating to products and services provided
and methods of redress.

BRFMRHERNMRENREERZS  BS  BRELES

EARHERITER

(@) K &

(o) BPEEITABERTENEERRIROINER -
Percentage of total products sold or shipped subject to
recalls for safety and health reasons.
EERDEXERAHTEL > RFRIEHMACKNE S
Lt -

Number of products and service related complaints
received and how they are dealt with.
RN E m M RGO IRF B AR EH X -

Description of practices relating to observing and
protecting intellectual property rights.

o B o N AR IE A E R B RV B -

Description of quality assurance process and recall
procedures.

il E Bl e R NERLYRER -

Description of consumer data protection and privacy
policies, and how they are implemented and monitored.
iU BEERMRERALBRE - URBBRITRERS
E o

B RE

Pursuing Beauty with 27-48
Customers

Significant Laws and 71-74
Regulations
i%ﬁ?i—@&ﬁ&iﬁ?”%

Customer Satisfaction  42-44

EFREE

Customer Satisfaction  42-44

BEFREE

Protection of 31
Intellectual Property

Rights

HRERIBERE

Ensuring Product 39-41
Quality and Safety

Customer Satisfaction  42-44
REEREERT?
EEMER

Protection of 47-48
Information Security

and Data Privacy
RIFEBE R RETERL
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Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

TEHE  EH - —REERBREEEER B8 WE

B7. Anti-corruption

B7. RE’S

General Disclosure Information on: Anti-corruption 55

—R = (a) the policies; and Significant Laws and 71-74
(b) compliance with relevant laws and regulations that Regulations

have a significant impact on the issuer relating to k&5

bribery, extortion, fraud and money laundering. BEEERERYIE
BRI IEFE - R - HEFROERED ¢
(@ K &
(o) BPH BT ABERTENERERRIROINER

KPI B7.1 Number of concluded legal cases regarding corrupt Anti-corruption 55
practices brought against the issuer or its employees REF
during the reporting period and the outcomes of the
cases.

RIEHANEET AR EERE T EFENESRARMT
BB E MEFFAGER -

KPI B7.2 Description of preventive measures and whistle- Anti-corruption 55
blowing procedures, and how they are implemented and SE=V&]
monitored.

g RBRER - ARBERITRERFE -

KPI B7.3 Description of anti-corruption training provided to directors  Anti-corruption 55
and staff. RER
HmESER S TIRHEORETE

B8. Community Investment

B8. ttERE

General Disclosure Policies on community engagement to understand the Pursuing Beauty with 66-70

— MR needs of the communities where the issuer operates the Community
and to ensure its activities take into consideration the Bt @ — R

communities’ interests.
BRI RS EREREEMTARSEMNEREER T
FERMENZHBER

KPI B8.1 Focus areas of contribution. Pursuing Beauty with 66-70
B ERAEE - the Community
HiHE —
KPI B8.2 Resources contributed to the focus area. Pursuing Beauty with 66-70
EEIHEMBHAER - the Community

Bt [E — R
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